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Propagating Stereotypes of Jordanians in Facebook Posts: A
Sociolinguistic Study
Prepared by
Osama Zaki Ahmad Riyahi
Supervised by
Dr. Linda Suleiman Awad Al-Abbas
Abstract

Social media platforms have emerged as the main arena of identity, belonging, and
cultural representation being negotiated publicly through everyday language and shared
stereotypes and social meanings can be reproduced through everyday language. Facebook
comments, in the Jordanian context, are a particularly abundant source of analysis of how
national identity and roles are discursively inscribed. This study aims to examine the
stereotypes spread about Jordanians in Facebook comments, as well as to analyze how
gender influences the pattern according to which those stereotypes are expressed. The
data is comprised of user comments, which were gathered via a culturally oriented prompt
that was shared in various Facebook pages that were publicly available. The thematic
content analysis was utilized to establish themes of stereotypes that recurred in the data,
and a functional linguistic approach was applied to understand how linguistic decisions
of stereotypes performed social meanings in digital communication. The study
contributes to the sociolinguistic literature by showing that culturally determined phrases
in online comments serve as mini-identity reminders that reproduce communal discourse
and distinguish gendered schemes of social placement in Jordanian online

communication.

Keywords: Facebook; Jordan; Sociolinguistics; Stereotypes; Systemic Functional

Linguistics
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Chapter One

Background and Problem Statement

1.1 Introduction

Language is a means of communication that individuals use to convey their ideas,
thoughts, feelings, and beliefs (Yule, 2006). Language is influenced by social factors, and

sociolinguistics investigates how language varies across distinct communities.

Language may either be spoken in the form of offline discourse or online discourse;
the first can be utilized to develop interpersonal relationships in person, deliver social
norms, and in-person communication (Lee, 2015), and the latter is the language that is
applied electronically, i.e. on social media platforms (Knight, 2015). In this context, the
social media platforms can be explained as the interaction of Web 2.0 technologies, which
allow users to share content and create user-generated content with the help of a virtual

community (Gong and Yang, 2022).

Social media sites allow users to create discourses while engaging in digital activities,
such as following, sharing, commenting, and posting, which contribute to the
development and perfection of their life decisions and actions (Cotoc and Radu, 2022).
Social media platforms differ considerably, and they include WhatsApp, Snapchat,
Twitter, and Facebook, among others (Thelwall and Vis, 2017).

However, this study primarily focuses on Facebook because it is a popular social
network with at least two billion active users who can publish posts on their profile pages,

making them visible to the entire audience (Akuma et al., 2023).

Al-Sad and Yunus (2020) indicate that Facebook is considered one of the social media
platforms that enables its users to construct either a public or semi-public profile within
a bounded system, create a personal background, and share information. Notably,
whatever is shared on Facebook pages can unintentionally convey certain attitudes or
perceptions about particular groups. Al-Abbas et al. (2020) state that online discourse
may reinforce social biases or stereotypes that are generated and disseminated by

algorithms.



Stereotypes are defined as mental images that oversimplify reality, and are sometimes
inaccurate or unjust beliefs held by individuals or groups sharing a particular
characteristic (Yusuf and Atonko, 2017). Fraser et al. (2022) define stereotypes as over-
generalizations regarding the features of a group of individuals that an individual is
postulated to have such characteristics simply according to their belief in being part of
the group. They add that stereotypes might contribute to prejudicial attitudes against

group members and psychological harm.

In addition, stereotypes are defined as assumptions regarding how people should
behave based on their gender, i.e., gender stereotypes (Santoniccolo et al., 2023).
According to the American Psychological Association (2022), gender stereotypes are
defined as an oversimplified notion of behaviors and attitudes regarded as appropriate
and normal for both genders in a particular culture. Gender stereotypes reflect the
characteristics of individuals, including occupations, social roles, personality traits, and

physical appearance (Eagly, 2020).

There are three types of gender stereotypical beliefs; the first one descriptive, which
means how a person perceives an individual of a particular group to be, the second type
1s perspective, which is defined as how a person perceives an individual of a particular
group should be and behave, the third type is proscriptive, which means presumptions
about how a person of a specific gender should look or behave by not dictating perception

(Santoniccolo et al., 2023).

Stereotypes on social media are manifested in the recurring use of biased images,
narratives, and language, which promote harmful and oversimplified assumptions
regarding individuals or groups of individuals based on their social status, culture, race,
or gender (Li, 2023). Social media users employ social media platforms to perpetuate
gender roles (Elias and Gurbanova, 2018). Knowing that gender is one of the most
prominent and earliest ways that are used by people use to identify not only themselves

but also their peers (Bragg et al., 2020).

In social media, women are stereotypically portrayed with traits like communion,
including compassion, warmth, expression, and supportiveness (Neff, 2021). By contrast,
men are stereotypically depicted with agency, including competitiveness, action,

assertiveness or competence like intelligence and skill (Smith et al., 2019). Neither gender



is allowed to violate these gender stereotypes; otherwise, they might experience economic

and social penalties (Santoniccolo et al., 2023).

Social media facilitated the perpetuation of various stereotypes and identities (Moroz,
2024). They reflect how stereotypes are reinforced, challenged, or constructed in
contemporary society. Therefore, this study aims to identify the most prevalent
stereotypes about Jordanians perpetuated in Facebook posts. It further determines the role

of gender in shaping the frequency and type of stereotypes present in Facebook posts.

1.1.1 Gender Stereotyping on Social Media Platforms in Jordan

Jordan is a Middle Eastern nation, which borders Syria, Iraq, and Saudi Arabia, and
Palestine (Khwaileh, 2025). Jordan has its capital city as Amman (Al-Qadi and Lozi,
2017). Geographically, Jordan is located on the borders between Africa, Europe, and Asia,
and this fact has contributed to the historic value of the country since it forms the routes
of the ancient trade (Gubser, 2022). The citizens of Jordan are bilingual, i.e., they speak
Arabic and English (Jdetawy, 2020). Jordan uses Arabic, the official language of the
country that is spoken in everyday life, government, and education (Gubser, 2022).
Nevertheless, the widely spoken language in the tourism and business is usually English

(Khwaileh, 2025).

Regarding the online language that Jordanians use on the social networking sites, it
consists of slangs and colloquial terms that capture the diversity and cultural practices of
the Jordanian people (Al Amarnih et al., 2024). Moreover, Hasan et al. (2022) report that
Jordanian social media users prefer the usage of vernacular language, idiomatic
expressions, and regional dialects in order to establish their identities. But as noted by Al

Rabayah (2019), Arabic is considered to be the dominant language in social media.

Jordanian culture is characterized by norms, traditions, and values (Aljedayah et al.,
2024). All of which are reflected in Jordanian social media users' stereotypes in face-to-
face and digital communication (Zibin et al., 2025). On digital communication platforms,
such as social media, Jordanian users can demonstrate their culture and language (Al-Sad
and Yunus, 2020). Several studies (Al Rawi, 2019; Al Sulaiti et al., 2021) maintain that
social media platforms influence linguistic identity exploration, where linguistic practices
are developed and cultural identities are reflected. All of which is demonstrated under the

umbrella of stereotyping.



Stereotyping on social media is manifested in the use of emoticons, Arabizi, and
colloquial versus standard Arabic (Hakami, 2024). To elaborate, Al-Sad and Yunus (2020)
indicate that emoticons are used to express positive feelings, including smileys and love
hearts that are commonly used by females compared to males, who are more inclined to
write comments. Arabizi refers to the use of the Roman alphabet to represent Arabic,

essentially writing Arabic in a non-Arabic script (Alghamdi, 2018).

Concerning colloquial and standard Arabic, Al Amarnih et al. (2024) observe that
social media users in Jordan utilize slang and colloquial language to demonstrate their
diversity and cultural expectations. Moreover, the use of modern Standard Arabic is also

the most common on social media platforms (AlRabayah and Al Rumman, 2019).

Moreover, the posts and comments of Jordanian users in social networking portray and
support their responses to gender roles and gender differences in behaviors (Al-Sad and
Yunus, 2020). The cultural beliefs and values that are widespread in a society and among
individuals reinforce gender behavioral differences (Lorber, 2018). Gender behavioral
differences (that are seen through the posts and comments on social media) can be
characterized as effects of gender stereotyping (Fosch-Villaronga et al., 2021). Gender
stereotyping in Jordan illustrates wider representations of media, which in most instances

support monolithic and traditional gender representations (Shamim and Rafek, 2024).

To be more specific, the female population of Jordan is usually depicted as passive
victims subjugated by the concept of patriarchy and religion (Al-Hejin, 2014). Such a
depiction overlooks their diversity of lived experiences (Ahmed & Matthes, 2016; Edam
et al., 2024). As a consequence, digital media tend to depict women either negatively or

positively (Tabaza and Mustafa-Awad, 2022).

The positive portrayal of women is manifested in portraying them as highly educated,
active, and professionally successful. In this process, Bader (2009) claims that such
portrayals are selective and emphasize educated and urban women, while marginalizing
rural women. In addition, social media tends to portray Jordanian women as voiceless,
victimized, exceptional, and empowered. Such polarized and persistent risk decreases
Jordanian women’s portrayal to symbolic representations instead of depicting them as
complicated individuals with distinct voices and roles within their society (El Khawand,

2025). According to Tabaza and Mustafa-Awad (2022), the positive depiction of women



is manifested in portraying them as active contributors to social development, successful
professionals, and empowered leaders. On the other hand, the negative portrayal of
women is manifested in depicting them as oppressed, family-constrained, and victimized

(Tabaza and Mustafa-Awad, 2022).

In the same way, the positive and negative representations of Jordanian males on
social media are also present (Tabaza and Mustafa-Awad, 2022). In more details, positive
representations of men on the Jordanian social media includes their participation as
supporters of gender equality, accountability, and respectful interaction (El Kharouf and
Daoud, 2019). The adverse image of males is, nevertheless reflected through the role of
male dominance that is given the power to substitute women that only strengthens the
objectification, domination, and patriarchy of males (Bareket and Shnabel, 2020).
Moreover, social media also depicts the femininity of males in a humorous manner, and

thus trivialize their gender roles (Scarcelli and Farci, 2024).

On Facebook, Tartory (2019) indicates that gender stereotyping in Jordan also follows
specific patterns, with the traditional gender roles being digitally replicated where women
are more language aware and expressive in social contexts, and which encourages
tradition-based expectations in the virtual communication. Nevertheless, Jordanian males
are portrayed as supporting traditional principles of power and malehood during digital
communication, being less emotional and assertive (Zibin et al., 2025). This research

paper will point out the gender stereotypes of Jordanian men and women on Facebook.

1.2 Statement of the Problem

In recent times, social media applications, particularly Facebook, have been thought
of as places of social power where social perceptions and cultural identities are always
challenged, reproduced and formed. The theme of stereotyping ethnic and national groups
has emerged as one of the issues among these. The propagation of stereotypes about their
customs, regional affiliation, economic status, tribal identities and dialects is often
involved or done on the Jordanians, who are regarded as active Facebook users. These
stereotypes are often articulated by means of such linguistic features as the commentary
of sarcasm, loaded phrases, or code-switching, which question or support existing social

attitudes.



Even though this content is widespread, there is a gap in the literature that empirically
examines the phenomenon of stereotyping among Jordanian Facebook users and how
these representations are manifested in the overall ideological and sociolinguistic trends.
This is why the discursive practices and the language choice behind such posts are of
paramount interest to offer critical perspectives on the construction of national identity,
some processes of group and out-group formation and how the social divisions are

perpetuated in the Jordanian society.

Therefore, the proposed research seeks to fill this gap by focusing on the
sociolinguistic perspective of how Jordanians are stereotyped in Facebook posts. It
determines the most widespread stereotypes about Jordanians that have been revived in
Facebook posts. It attempts to establish the influence of gender in defining the prevalence

and character of stereotypes available on Facebook posts.

1.3 Objectives of the Study
This research attains the following objectives:

1. To determine the most common stereotypes regarding Jordanians that are
propagated through Facebook comments.
2. To determine the role of gender in shaping the frequency and type of stereotypes

present in Facebook comments.

1.4 Questions of the Study
This study aims to answer the following questions:

1. What are the most prevalent stereotypes about Jordanians perpetuated in Facebook
comments?
2. What is the role of gender in shaping the frequency and type of stereotypes present

in Facebook comments?

1.5 The Significance of the Study

The research is of special interest to sociolinguistic research, as well as to online
communication, where the patterns of language used by Jordanians on Facebook are
unraveled. As Facebook is viewed as a hub of online communication, it is a platform of

stereotypical production, reproduction, and circulation. The study is insightful in the form



of discursive strategies, social contexts and linguistic forms that form such

representations.

Such stereotypes are very important to comprehend due to a number of reasons. To
begin with, it assists in determining the linguistic markers and the repetitive themes in
relation to specific regional, social, and ethnic groups in Jordan. In line with this, this
paper deciphers the hidden prejudices and social orientations. Second, the research study
is an addition to the discipline of digital sociolinguistics in exploring the social media
online discourse. In other words, it demonstrates how the language on the Internet reflects
and reinforces societal ideologies. Third, the findings that will be extracted from this
research may enlighten policymakers, educators, and social media outlets to create a more
respectful and inclusive atmosphere, which, consequently, will create a more socially
cohesive online space. What is more, this paper provides a localized spin that reinforces
international debate on the topics of nationalism, online identity building, and digital
culture in the Arab context. This research, by examining and recording the stereotyping
of the Jordanians, provokes deep thinking by people regarding the aspects of power,

identity, and representation in the modern Jordanian society.

1.6 Definition of Terms

Stereotyping: It is defined as attributing characteristics, traits, behaviors of an
individual based on overgeneralized and shared beliefs concerning the social groups that
a person belongs to. It is further considered an inherent tendency in humans that emanates
from a basic cognitive need to simplify, categorize, and process the complicated world
that surrounds humans (Deutschmann and Steinvall, 2020). The researcher defines as the
language patterns used by Jordanian social media users and the topics that are most

commonly posted by them, and how such topics reflect the Jordanian culture.

Sociolinguistic: it means studying the language varieties’ characteristics as well as
functions, and the speakers’ characteristics that are constantly changing and interacting
within a speech community (Dewi, 2021). The researcher defines sociolinguistics as the
study of language functions, variations, and patterns employed by Jordanian social media
users on Facebook by concentrating on how such patterns are affected by contextual,
social, and cultural factors. It entails investigating how particular topics are generally

posted, how language reflects stereotypes, perceptions, and social identities among the



Jordanian speech community and how such language choices and topics reveal nuances

of Jordanian culture.

Social media: it means a group of interactive Internet applications that simplify
individual and collaborative interaction, creation, and sharing of content (Han, 2022). The
researcher defines social media as digital communication tools and online platforms that
enable Jordanian users to share, exchange, and create content, including videos, images,
and text. Such platforms facilitate cultural expression, the dissemination of ideas among

users within virtual societies, and social interaction.

Facebook: it means a social media platform, which enables its users to share content,
interact with others through comments, posts, and messages and to interact with others
(Onofrei et al., 2022). The researcher defines it as a social media platform employed by
Jordanian users to share, interact with various posts as well as types of content, including
comments, videos, images, and text-based posts. It is considered a virtual space in which
social identities, common topics of interest, and cultural expressions are analyzed and

communicated to understand their manifestation of Jordanian culture.



Chapter Two

Theoretical Framework and Previous Studies

2.0 Introduction

This chapter is divided into three sections: In the first, language patterns and
stereotyping on social media. The second one is concerned with theoretical research on
the systematic functional linguistics (SFL) framework, which is reviewed. The third
chapter concerns the empirical research conducted on and about the stereotyping of

language patterns, stereotyping on social media, and topics raised on social media.

2.1 Literature Review

2.1.1 Sociolinguistics

Language is regarded as a critical means of communication and interaction among
individuals in both written and spoken ways (Purba et al., 2021). In addition, language is
not only used to pass information, ideas, feelings, and thoughts but also to acquire
information (Hutabarat et al, 2020). According to Kadi (2021), language is employed in
her work as a tool to overcome the differences in culture between people and enable them
to communicate. She further states that language comprises complex constructions of

perceptions and also stereotypes of human communities.

It is worth mentioning that language is profoundly intertwined with sociolinguistics
since it shapes and reflects relationships, cultural norms, and social identities within a
particular community (Jean, 2023). This section reviews the historical foundations,
definition, role, and aim of sociolinguistics. It further articulates its association with

stereotypes.

To begin with, Ferdinand de Saussure, in the early 20th century, developed
sociolinguistics by suggesting that language functions as an element of social behavior
(Al Umman, 2015). In the 1960s, the development was highly associated with the action
achieved by American and British linguists (Hickey, 2014).

Sociolinguistics is defined as the study of language functions and variations across
different groups and social contexts (Shodieva, 2024). According to Hameed (2024),

sociolinguistics is the subfield of sociology which examines the correlation between
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language use and its social environment. Nevertheless, sociolinguistics is different from
sociology since sociolinguistics is concerned with examining the impact of society on
language, unlike sociology, which focuses on the impact of language on society (Danesi,
2017). Accordingly, sociolinguistics is concerned with examining the relationship
between language and social contexts (Heller et al., 2024). For Utami (2017),
sociolinguistics means the study of a language associated with the social phenomenon

that occurs in a society.

Sociolinguistics reveal the language that is used in a society regarding its role as a
communication system within social society regarding a social situation (Danesi, 2017).
It is a field of study which investigates the use of language by both native and non-native
speakers to develop theories concerning the way languages evolve and transform across

different periods (Kasstan, 2017).

The goal of sociolinguistics is to express the relationship between language and
society to gain more insight into the linguistic structure and its purpose in communication
(Holmes and Wilson, 2022). The connection between linguistic and social contexts has
increasingly become the center of focus when it comes to the study of linguistics and
social context (Mooney and Evans, 2018). Sociolinguistics also deals with the aspect of

the use of language by the people in case social interaction (Diehl, 2019).

In the case of sociolinguistics and stereotypes, sociolinguistics can be viewed as a
tool through which people can create an empathetic and inclusive communication,
appreciate linguistic diversity, and break stereotypes (Labov,1972). Furthermore,
Teibowei (2024) suggests that sociolinguistics illustrates how language supports and
represents social orders like stereotypes of identity, classes, ethnicity, and gender. The
linguistic stereotypes can reinforce biased opinion, expressing how people in their

societies are treated and perceived (Irshad, 2023).

2.1.2 Stereotyping

Language is a way of communication and expression of a cultural and social identity
(Hua, 2018). In this regard, language is the primary tool that constrains and represents
grouping and individuals within the society (Parajuli, 2021). These identities may be
expressed in the form of linguistic stereotypes (Beukeboom and Burgers, 2019).

Linguistic stereotypes are crucial and complex issues which might influence the lives of
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individuals and groups in society and social dynamics (Kumari, 2024). Linguistic
stereotypes might further affect the individuals’ employment opportunities, daily
interactions, and access to public services (Holzinger, 2020). Based on the above, it can
be argued that linguistic stereotypes demonstrate how language can be used to create

dividing lines and to polarize society based on language use.

This study is concerned with stereotypes, which means an inclination of a member of
a group towards conducting a social type against age, race, or gender (Fiske, 2017). In a
nutshell, a stereotype is defined as a belief held by an individual or group of individuals
(Fiske, 2018). For Ajtony (2011), a stereotype refers to a printing stamp that was
employed to make various copies from an individual model. Stereotype notion means a
belief regarding features of a person who comes from a particular community (Hilton and
Hippel, 1996). To put it differently, stereotyping others entails treating them differently
from others (Ellemers, 2018). Lippman (1992) contends that stereotypes are manifested
in the culture of individuals that is absorbed through the socialization process as they

exhibit behavioral tendencies.

Stereotypes imply a simplified portrayal of specific people and actions reflecting
ingrained ideological messages and are necessarily linked to power dynamics (Lazar,
2017). Umam and Ali (2024) attribute stereotyping to being an overgeneralization of
specific social groups that consequently result in the marginalization of specific groups
within society. We can assume that there is the presence of social stereotypes that
incorporate a set of assumptions in which a certain group has been generalized or
simplified, further promoting social inequality and prejudice. As a consequence, social
stereotypes have negative impacts on victims by decreasing their self-esteem and self-
confidence, affecting their motivation, performance, and leading to social isolation and

challenges in establishing robust social connections (Bosma et al., 2018).

Stereotypes are often constituted using particular phrases or words that include
prejudice or bias (Bhatia, 2017). For instance, concepts used to refer to particular ethnic
groups often denote negative connotations that reinforce discrimination and stigma
(Liamputtong and Rice, 2021). Such a type of language use is inherited in popular media,
daily communication, and popular culture, which cannot be eliminated without

continuous and deliberate efforts (Bolter, 2019).
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With regard to the classifications of stereotypes, Lippman (1992) states that
stereotype is classified into four categories; the first one simplifies reality. The second
type is not experienced by individuals but rather acquired from cultural mediators. The
third type is erroneous, which argues that all stereotypes are false, i.e., some might be less
harmful than others, while some might be less false than others. The fourth type indicates
that stereotypes show strong resistance to transformation. As a consequence, it becomes
clear that stereotypes occur throughout the socialization process, whether acquired

deliberately or subconsciously.

In respect of stereotypes' nuances, Kadi (2024) claim that stereotypes include a
distinct series of preconceived concepts that are correlated with language use. Stereotypes
have various manifestations, such as biases that are associated with regional variations,
disabilities, profession, age, social class, dialects, and nationality (Lakoff, 2004; Holmes,
2013). Stereotypes are defined as beliefs that are held by an individual or group of
individuals (Utami, 2017).

There are several functions of stereotyping, including solving interactional problems,
justifying stereotypical behavior, bullying, scapegoating, claiming the floor, amusing,

creating solidarity and intimacy, and managing social and personal identities (Sierra, 2019).

Concerning the impact of stereotypes, it is divided into positive and negative
(Kahalon et al., 2018). The positive stereotype means a generalized conception about a
group, which attributes favorable qualities to its members, like portraying men as decisive
and strong and elderly people as experienced and wise (Liu and Zhang, 2020). However,
negative stereotypes, which occur in intergroup conflict, occur more frequently than

positive stereotypes (Smith, 1980).

Negative stereotypes emerge when the members of a dominant group mention the
negative characteristics of members of the other groups, i.e. minority (Van Dijk et al.,
2017). As a result, negative stereotypes result in acts, which suppress the minority, as is
the case with group differentiation (Taylor et al., 2018). These group differentiations are
exemplified in racial discrimination among ethnic groups, such as black and white
(McGee, 2018). Negative stereotypes have negative impacts that are exemplified in the

perpetuation of societal biases, misunderstandings, and miscommunication (Kadi, 2024).
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Negative stereotypes are associated with various interacting social categories

(Deutschmann et al., 2016).

In this process, the vulnerable individuals, like black women and the working-class,
might be particularly stereotyped (Gutierrez et al. 2012). Based on the above, it can be
inferred that stereotypes occur from prejudices that are associated with race and gender,
which are often resistant to transformation or adaptation, even when the clues fail to point

to the contrary or to support them.

The negative stereotypes are expressed through language, which is viewed as a lens
that distorts and directs cognition (Harutyunyan and Khachatryan, 2018). Regardless of
the social efforts in decreasing various manifestations of prejudice, implicit beliefs and
stereotyping remain ingrained in language; thus, preserving hierarchical status relations
among groups by altering the perceptions of individuals implicitly without being
explicitly aware of it (Madva and Brownstein, 2018). An example of negative stereotypes
is reflected in gendered stereotypes that have a generic meaning, which entails excluding

the other gender (Ellemers, 2018).

In sociolinguistics, stereotyping includes a variety of dimensions, such as local and
trans-local aspects, power(s) of stereotyping, identity entanglements, enduring and
shifting stereotypes, negative and positive social meanings, flatness and roundedness of
stereotypes, discourse and genre, and the constitutiveness of language (Deutschmann et
al., 2016). Accordingly, the overall impact is higher than the sum of distinct components

or elements (Kahalon et al., 2018).

Social media is considered a site of the production and reproduction of cultural and
linguistic stereotypes (Dragojevic et al., 2016). In her study, Pramaskara (2022) offers a
comprehensive definition of stereotyping as the oversimplified and exaggerated beliefs
regarding a particular group, which are perpetuated through media content. She adds that
such stereotypical images define how an individual is expected to be perceived and
behave, which become normalized through repeated exposure, particularly for

entertainment on social media platforms like Instagram.
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2.1.3 Social Media

Social media traces back to the emergence of the telegraph in the 1840s (Johnston, 2021).
It began to receive recognition as the Internet rapidly expanded with the emergence of the
World Wide Web in the mid-1990s (Steinhauer, 2021). Following that, in 1994, GeoCities

emerged as one of the earliest social media platforms (Reynolds and Hallinan, 2021).

Social media platforms constitute an integral part of our lives. These platforms are
defined as a group of online communication channels that are designed for collaboration,
content sharing, interaction, and community-based input (Huang et al., 2019). Social
media platforms began as a means for people to interact with their family members and
friends (Green et al., 2018). Social media transforms the Internet into a source of influence
and information (Firth et al., 2019). According to Gong and Yang (2020), social media
refers to a group of interactive Web 2.0 Internet-based applications which enable their
users to exchange and create user-generated content through virtual communities. They
add that social media users generate huge amounts of digital footprints that are critical

for observing as well as analyzing individuals’ behaviors and activities.

Social media platforms are beneficial for exchanging information, ideas, and
opinions; thus, connecting individuals from distinct backgrounds and bridging physical
boundaries (Miladi, 2016). Such digital platforms enable their users to share their views

on a variety of topics and to engage in conversations (Zurriyati et al., 2023).

There are a variety of social media platforms. To support this claim, Sfetcu (2017)
indicates that Web 2.0 innovations in 1990 have resulted in substantial progress of social
media platforms, such as Twitter, Facebook, Myspace, YouTube, LinkedIn, and

Instagram.

Online language has been formed and spread due to these platforms (Latip-Yusoph,
2016). In the social media setting, language becomes an important element in shaping the
dialogue and exposing the interaction between communication, identity, and gender

(Demata et al., 2018).

The research problem of this research is associated with Facebook, a social media site
that was launched in 2004, allowing users to add friends, join an online community, share

videos, photos, and texts (Akram and Kumar, 2017). It is regarded as a virtual environment
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where people can interact socially, exchange information, and communicate, which tends to

reflect more extended trends in society and culture (Aaen and Dalsgaard, 2019).

It is ranked as one of the biggest social media platforms with 1.18 billion users
(Facebook, 2016). Facebook was founded in 2004 by Mark Zuckerberg to facilitate

people’s interaction with each other despite their social distance (Brink, 2017).

When it comes to Facebook features, it is considered one of the most common social
media platforms that is used among the majority of individuals, despite their age group,
because of its user-friendly and dynamic nature (Nwala and Tamunobelema, 2019).
However, Oesterle et al. (2018) argue that school-age youths and teenagers are the
primary users of Facebook. Moreover, Kay et al. (2022) suggest that Facebook permits

individuals to communicate in a virtual setting due to its flexibility and ease of use.

Concerning the uses of Facebook, it serves several functions; one of the most
important functions of Facebook lies in connecting individuals, such as friends, family
members, and classmates, due to its interactive nature (Voivonta and Avraamidou, 2018).
Moreover, Facebook enables individuals to keep abreast of the issues that occur around
the world (Andrews, 2019). In addition, it enables individuals to express and share the

issues that they are interested in (Chugh and Ruhi, 2018).

As for the language used on Facebook, neologisms and acronyms are commonly used
among Facebookers to represent their messages, opinions, and ideas, such as BRB, which
stands for be right back, JK to represent just kidding, HBD, which means happy birthday,
BTW, which stands for by the way, KK, which means cool or okay, GF, which stands for

girlfriends, and BF, which means boyfriend (Nwala and Tamunobelema, 2019).

The Facebook service is important in expressing population linguistic discourse
because it allows individuals to communicate their cultural impressions, images, and
views to a worldwide audience (Georgalou, 2017). It could support and echo stereotypes
by user-created comments, memes, and content, which tend to be based on assumptions

and biases in society (Kerkhof and Reich, 2023).

2.1.4 Language Patterns on Social Media

It is a generally accepted fact that social media has not only impacted the way people

communicate with one another, but also the way they look at the language and use it
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(Giinduz, 2017). To give evidence to this argument, Khasawneh et al. (2024) note that
social media is significant in expressing linguistic identity because it offers a special
environment whereby users of the media can bargain and examine their linguistic identity
in the context of digital contact, culture, and language. Such linguistic identities are
mirrored in the language patterns, which could be defined as repetitive sequences of
phrases, words, structures, or expressions, which are used to achieve specific

communicative functions, as well as to provide a meaning (Bonvillain, 2019).

The language identities and practices are expressed using language (Woolard, 2020).
Digital rhetorical instruments can be applied in online conversations in multiple ways that
influence the language form, patterns, and identity formation (Villanueva-Mansilla,
2017). In addition, the use of language on social media will support and maintain cultural
identities and their contribution to the maintenance of language in the digital context

(Dooly, 2017).

In the Jordanian context, slang and the use of colloquial patterns of language are
usually normal to portray the diversity and cultural norms (Al Amarnih et al., 2024).
Jordanian social media users assert identity through language, use of regional dialects,
idiomatic expressions and use of vernacular language (Amer, 2024). Nevertheless, the
Arabic language is regarded as the predominant one in the social media of Jordanian

social media (Al-Jarf, 2019).

2.2 Systematic Functional Linguistics (SFL)

The study adopts a systematic functional linguistics (SFL) framework since it offers
theoretical viewpoints to pinpoint sociolinguistic patterns developing in digital conversation,
especially during social media use (Amer, 2024). Michael Halliday created this hypothesis
during the 1960s. SFL seems to contradict structuralist as an autonomous system and
Chomskyan perspectives of language. SFL positions language rather than a social semiotic
articulated by context and employed to enact ideational, textual, and interpersonal meaning
(Halliday, 1978; Halliday & Matthiessen, 2004). It is anchored on the conception that
language functions to unravel human experience, organize discourse, and enact social
relationships, which has coherently underpinned the analysis of textual and spoken language

across media, genres, registers, and media (Martin, 1992; Eggins, 2004).
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Several studies (Fontaine, 2012; Thompson, 2014) indicate that SFL is grounded in
several concepts, including (i) interpersonal, (ii) ideational, and (iii) textual, that
simultaneously operate in all language use and provide nuanced interpretive instruments
for understanding how discourse shapes social realities. Such metafunctions are helpful
for analyst to determine representational patterns (ideational), relational dynamics
(interpersonal), and coherence strategies (textual) (Sundram, 2023). All of which makes
SFL uniquely applicable to explore digital interaction where the language shapes
solidarity, identity, and ideology (Ledin & Machin, 2019; Machin & Mayr, 2023).

Recently, the applicability of SFL in social media discourse analysis has increased
owing to its compliance with corpus-assisted and multimodal approaches that permit the
systematic investigation of the digitally mediated texts and large datasets (Zappavigna,

2012; Page, 2018).

This theory is particularly related in its extension into Appraisal Theory, which provides
fine-grained instruments to analyze evaluative stance, language, and alignment in
interpersonal communication (Martin & Rose, 2008). All of which make it a valuable tool for
investigating gendered stance-taking in Facebook interactions. The model further
accommodates the study of genre and register (Martin & Rose, 2008), which is suitable for
determining recurrent discursive patterns among males and females in a communicative and
cultural context like Jordan. Halliday and Hasan (1989), together with Eggins (2004),
explained that systemic functional linguistics focuses on contextual parameters for situational
evaluation as analysts use this framework to evaluate sociocultural variables, including

societal norms and gender that impact linguistic choices.

The advantages of SFL are exemplified in its comprehensiveness and systematicity.
To clarify, several studies (O’Halloran, 2003; Fairclough, 2013) indicate that SFL is able
to show the power relations and the embedded ideologies within texts. Such advantages
make SFL particularly suitable for a sociolinguistic inquiry into stereotyping in which
language encodes, reproduces, or challenges dominant representations and social values
(Kress, 2009; Iedema, 2001). In addition, the social orientation perception of language in
SFL is compatible with the frameworks of critical discourse analysis, which enables the
incorporation of sociological inquiry and linguistic analysis (Martin, 2004; Lemke, 2005).

Accordingly, it enhances a methodologically and theoretically coherent means to explore
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the reproduction and indexation of gender roles through Facebook discourse in the

Jordanian context.

On the other hand, SFL has some limitations that are manifested in its steep learning
curve and complexity, which often demands specialized training (Hyland, 2005). Besides,
its dense terms might constitute a challenge to interdisciplinary collaboration (Bartlett,
2012). In addition, critics claim that SFL concentrates on systemic structures and might
over at times, ignore the emergent nature of meaning and micro-level interactional
dynamics of real-time discourse (Hyland, 2005; Coftin, 2006). In online communication,
SFL might further underplay the affordances of platforms’ role as well as the
technological mediation in articulating communication practices (Jones et al., 2015; Tagg,
2015), nuances that are increasingly important in social media research. However, several
studies (Knight, 2010; Bednarek & Caple, 2012) conclude that the SFL framework’s
flexibility, particularly when combined with multimodal discourse analysis or corpus

linguistics, reduces some of these shortcomings as well as expands its analytic reach.

The justification for adopting SFL in this study is attributed to its ability to
deconstruct the linguistic manifestations of ideologies within a specific online context.
The first question of the study regarding the language patterns used by Jordanian males
and females on Facebook, directly agrees with the appraisal theory and interpersonal
metafunction of SFL that can reveal systematically how Jordanian Facebookers construct
their stance and identities, or comply with Jordanian values through evaluative language,

modality, and lexis (Martin & White, 2005; Zappavigna, 2012).

In addition, the adoption of SFL regarding topic preferences can be highlighted
through the ideational metafunction, which highlights how Jordanian users represent
social experience through thematic choices, participant roles, and transitivity patterns
(Eggins, 2004; Halliday & Matthiessen, 2014). Ultimately, SFL is applicable to answer
the third question, which seeks to elicit the reflection of the stereotyped topics regarding
the Jordanian society draws on register theory and the textual metafunction, which
provides a means to associate the linguistic features to cultural expectations and societal
structures (Martin & Rose, 2008; Hasan, 2009). The appropriateness of SFL is further
underscored by the nature of the Jordanian sociolinguistic context, in enables researchers

to foreground how local ideologies are enacted through online discourse on Facebook.
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2.3 Review of Empirical Literature

This section is divided into three sections; the first one reviews the studies on
language patterns on social media. The second section reviews the empirical studies
conducted on stereotyping on social media. The last section provides a commentary on

the previous studies and showcases the gap that this study seeks to bridge.

2.3.1 Studies on Language Patterns on Social Media

Many studies (Latip-Yusoph, 2016; Yuzar et al., 2023; Khasawneh et al., 2024; Ullah
et al., 2024) were conducted to address language patterns on social media. To begin with,
Latip-Yusoph (2016) conducted a study on the language trends on social media,
particularly Meranaws’ use of English on Facebook. In doing so, the research employed
Netnography, a form of Internet ethnography, to monitor the language patterns on the
social media platforms. In addition, the research carried out a virtual interview. The
research identified to the use of English as the widely used language in Facebook. In
addition to this, the researchers discovered that the English language was used in social
media because it was universal, comfortable and individuals had a sense of confidence to

use English.

Yuzar et al. (2023) studied language patterns that were gendered on social media. In
order to accomplish this goal, content analysis was employed in the research through the
Application Programming Interface of Twitter. The researcher retrieved tweets that had
the hashtag m malechauvinist, men empowerment, feminist, and women empowerment.
The chosen data has been gender discourse, such as male chauvinism, emancipation of
men, feminism and emancipation. It was discovered that such hashtags are numerous on
Twitter, and one can learn how individuals share and address essential gender issues. As
it was demonstrated, gender-related deliberations on social media were manifested
through many different walks, with some supporting equality, inclusion and fairness, and
some emphasizing prejudices and stereotypes. The discussion has indicated that social
media languages can transform or reinforce old concepts of gender, highlighting the

importance of illustrating in society what people consider concerning gender discussion.

Khasawneh et al. (2024) conducted a research study on the language patterns on
social media in Jordan based on the analysis of data. The paper was specialized in the

language patterns of the Jordanians on Facebook including the formal and informal
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hashtags, slangs, and pronouns. The findings showed that same digital identities are not
subject to the geographical differences and limits hence illustrating the complex cultural

landscape in the online environment.

Ullah et al. (2024) examined the language patterns, styles, and features and power
dynamics within the social media platform, especially Facebook and Twitter. Eight posts
were used to collect the data that were analyzed qualitatively based on the critical theory
by Horkheimer. The findings showed that the users of social media prefer to use emotive
and affective words to express their attitude of resilience, hope, pride, suffering, and
gratitude. Besides, the social media interviewees applied culturally-based phrases,
including hospitality and respect towards elders. Moreover, they employed positive words

and multimedia, such as hashtags, slogans, and images.

2.3.2 Studies on Stereotyping on Social Media

Several studies (Chen and Kang, 2015; Oberst et al., 2016; Dixon et al., 2016; Dobson
and Knezevic, 2018; Leppédnen et al., 2018; Sierra, 2019; Al-Abbas et al., 2020; Al-Sad
and Yunus, 2020; Haider and Al-Abbas, 2022; Fraser et al., 2022; Pramaskara, 2022; Tian
et al., 2023; Chavez et al., 2023; Moroz, 2024) were reviewed on stereotyping among
social media users. Among these, Chen and Kang (2015)who investigated the Kong Girl
stereotype to construct gender ideologies on social media. The study sought to unravel
how demeanor indexicals (visible signs of behavior) as well as interpretive discourses
(shared ways of seeing and justifying social behavior) led to the popularization and
emergence of gendered stereotypes in social media. The data were collected using a
qualitative discourse analysis approach rooted in gender and discourse studies,
interpretive discourse analysis, and linguistic anthropology. The sample size in this study
was 235 responses and reposts in three online forums in Hong Kong. The researchers
concluded that gender stereotypes were co-constructed not only by the participants of the
discourse, but also by women themselves. The results found out the extent to which even
the most ordinary behavior online is enregistered, rationalized and recontextualized as

belonging to a socially salient and well-known stereotype.

Oberst et al. (2016) conducted a study on gender stereotypes in Facebook profiles. To
achieve this objective, (797) adolescents; (429) females and (368) males participated in

the study. The instrument used for collecting the data was a questionnaire regarding their
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Facebook use, the Big Five Questionnaire for Children and Adolescents, the Bem Sex
Roles Inventory, and the Personal Well-being Index (PWI). The study sought to
investigate how the respondents portray their gender stereotypes and how they manifest
their gender stereotypes on Facebook. The study found that the participants depict
themselves in a less gender stereotypical manner. The study concluded that changing self-

presentation on Facebook affected the personal well-being of respondents.

Dixon et al. (2016) investigated how social media and the Internet might support racial
stereotypes and social separation. The study used the Socially Mediated Stereotyping Model
(SMSM) to show how, particularly against Muslims, Latinos, and African Americans,
socially and digitally mediated news material upholds racial bias. The data were gleaned from
Los Angeles-based respondents (n=500) for survey studies, (40) progressive graduate
students at a Southern U.S. college to evaluate the role of social media in shaping stereotypes.
Moreover, the study reviewed the content analyses across online media platforms. The
mixed-method design was employed in the study to gather the data. To elaborate, the
information was gathered through local and national news, experimental research, especially
the ones concerning the respondents who had viewed the manipulated news clips in order to
determine the stereotype judgment and activation. The analysis indicated that the social media
strengthened racial stereotypes through the overrepresentation of Latino and Black people as

criminals and Whites as officers and victims.

Dobson and Knezevic (2018) explored the role and contribution of social media and
legacy to reproduction and framing of class, gender, and racial stereotypes. The sample
consisted of posts on social media and remixed videos, as well as online memes related
to Sweet Brown (a musical female artist), posts on the official Twitter account of Sweet
Brown, and posts of the audience, including opinion pieces and blog posts by African
American authors who commented on her image. The content analysis was used to
analyze the data. The paper has pointed out the key categories of race, gender, and class
frames and stereotypes. As the analysis revealed, Sweet Brown was represented as a viral
comic character, which helped to support the racial, gender, and class stereotypes. The
paper also discovered that the social media eclipsed the grave socio-economic
background of the fire which she had survived. Further, the social media minimized her
image to a meme, lowering her agency, dismissing the reality of poverty and housing

insecurity, and regurgitating negative narratives.
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Leppinen et al. (2018) investigated how a superdiversity perspective might promote
the empirical investigation and conceptualization of the multi-dimensional and complex
form of diversity, including semiotic, linguistic, discursive, and social factors found in
social media communication and discourse. The study further addressed the role of social
media in reflecting and amplifying contemporary social life. It further showed how social
media can be used for the circulation of discourses, norm negotiation, and identity
construction, including marginalization and stereotyping. To collect the data, the study
synthesized the findings from various ethnographic case studies using a theoretical and a
meta-analytical overview. These case studies were Nepali diaspora, Dutch Chinese youth,
Nigerian web forums, football forums, and Christian snowboarders, Bianca Sossu, a
multilingual comedian in Finland, and the Real Skifi group from Finland (urban skiing).
Such case studies constituted social media participants across distinct cultural, ethnic, and
linguistic backgrounds, who are engaged in meaning-making, resistance, and identity
work in social media platforms, including websites, forums, YouTube, and Facebook. The
data were gathered qualitatively, focusing on participant interaction and semiotic analysis.
The findings revealed that social media platforms were used to resist or reinforce
stereotypes, particularly concerning migrant identities, gender, ethnicity, and race. For
example, parody was used by Bianca Sossu to critique linguistic discrimination and

racism in Finnish society.

Sierra (2019) investigated ethnic and linguistic media stereotypes in daily talks
among friends. The study concentrated on stereotypes among ethnically-marked varieties
of American English. The study analyzed the speech where white speakers adopt African
American English influenced by internet memes, as well as 'Hollywood Injun English'
depicted in television stereotypes. The study further examined post-recording playback
interviews where speakers comment and acknowledge their performances and the
problematic source texts. The study illustrated how speakers construct their shared ethnic,
cultural, and humorous identities via the ‘others’ they voice, while concurrently
reinforcing and activating the social stereotypes portrayed in the media they reference.
The results showed that the speakers did not criticize such stereotypes. However, they
resisted the identities formerly executed using statements that ranged from ambiguous

evaluation to deconstruction of the reference and media.
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Al-Abbas et al. (2020) examined the use of Google autocomplete searches to reflect
the perspectives of Arab about gender. The sample consisted of (190) questions that were
produced and classified in the light of the attributes they denote. The data were analyzed
qualitatively using thematic analysis. The study found that the content of the questions
depicted men as self-dominant, liars, cheaters, smarter, and emotionally strong compared
to women. Other stereotyped reflected the users’ admiration to sons over daughters,
polygamy, and young women. By contrast, the data stereotyped women as sensitive,

emotional, materialistic, and plotting.

Al-Sad and Yunus (2020) investigated the gender prototypes among Jordanian
speakers on Facebook. The study collected (80) Facebook active users from Yarmouk
University and Jadara University. The data were analyzed using discourse and thematic
analysis. The results showed that females employed informal language in commenting to
females and formal messages in commenting to males. Besides, males use real profile
images, unlike females, who tend to hide their identities. Both males and females disclose
their names on their profiles. However, females conceal their contact information for

privacy concerns.

Haider and Al-Abbas (2022) carried out a study on stereotyping among Arab women
in using jokes during the COVID-19 pandemic. To this end, (1424) jokes were collected
from WhatsApp messages and Facebook comments and were classified according to the
themes they reflect. To analyze the data, the study adopted both Critical Discourse
Analysis (CDA) and General Theory of Verbal Humor (GTVH). The study found gender-
related jokes occupied the first rank, where the majority of these comments were tailored
for women, with a frequency (508). The study indicated that women were portrayed as
being less feminine and ugly without makeup, as shopaholics, annoying wives, partners
who are abusive and dangerous in their personal lives, and talkative. The study concluded
that these negative stereotypes could be inadvertently generated and strengthened through
the use of jokes disseminated rapidly across online platforms. The study further showed
four main themes; including ‘marital relations’ which accounted for (33%), followed by
‘habits and attributes’ that amounted to (26%), subsequent by ‘beauty and makeup’,
which constituted (23%), and ‘violence’, which occupied the least rank with the

percentage (18%).
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Fraser et al. (2022) conducted a study on age-related stereotypes on social media. The
study extracted age-related stereotypes from Twitter data. The sample contained
(300,000) over-generalizations stereotypes regarding four contemporary generations,
including generation Z, generation X, millennials, and baby boomers, along with ‘young’
and ‘old’ people. To achieve these objectives, the study used word-association metrics,
density-based clustering, and semi-supervised topic modelling to unravel a variety of
stereotypes on social media. The results revealed that the age-related definitions were
context-dependent. Besides, the study found that stereotypes for various generations
varied across various topics, such as family life vs. work. The study further found that

some age-related stereotypes were different from generational stereotypes.

The study by Pramaskara (2022) explored the affordances of social media site in
perpetuating the gender stratification against women. In order to meet this goal, the
research gathered qualitatively a number of Instagram profiles such as the ones of
@Alfysaga and @Dagelan. The approaches embraced in the study were hegemony and
media affordances. Content analysis was employed in analyzing the data with the
emphasis on comments, captions, videos, and images on the two Instagram accounts. The
results indicated that social media sites provided diverse content, especially the
entertainment content to promote entertainment to their users. More to the point, the
results supported the stereotypical images of women. These posts depicted women as
people who were reliant on men, weak, and materialistic. Besides, the findings depicted
that women were only competent in-house duties, which included serving husbands,
cleaning, and cooking. Moreover, the women were identified to be too fickle, irrational,
or emotional in relationships (Andron, 2009). The research arrived at the conclusion that
affordances of Instagram stimulated the development of gender stereotypes, particularly,
with the participation of the entertainment content that seems funny or harmless but

provides implicit gender-biased information.

Tian et al. (2023) examined the effect of the stereotypes received by the news
characters concerning the behavioral and affective reactions of the audience in a social
media news setting. The sample consisted of (145) respondents, who were selected for a
post-test-only online study with distinct participant groups. The study classified the
stereotypes of the news characters into four stereotypical categories, namely, (1) high

competence and high warmth, (2) high competence and low warmth, (3) low competence
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and high warmth, and (4) low competence and low warmth. The study found that distinct
emotions were elicited by the distinct stereotyped news characters. The study found that
the stereotypical perception of warmth helped promote communal, functional, and
emotional engagement opposed to competence, which validates the principle of warmth
primacy. Interestingly, the study found that negative feelings, such as envy and pity, were

more pervasive than contempt and admiration.

Chavez et al. (2023) carried out a study on the patterns of messages of online gender-
based humor, biases, discriminatory practices, disempowering tools, and stereotyping
through discourse analysis. The data were collected using discourse analysis, depending
on the mapped-out online comments and posts collected from fourteen profiles. The
results revealed that online gender-based humor reinforced the language that denotes
biases against women. The content of the gender-based humor online had implicit and
explicit connotations against women by stereotyping women as slow and weak. They

further dissmpower women as individuals who are cowards or easily dominated.

Moroz (2024) investigated how social media served as a vital arena for gender
stereotypes, investigating how gender identities are reinforced, challenged, or constructed
through online discourse. To fulfil this objective, various scholarly works investigating
the correlation between social media, gender stereotypes, and language use were
reviewed. Several studies covering several aspects of gender representation on social
media were addressed. The study focused mainly on the problems of gender-based online
activism, linguistic tendencies, and adolescent involvement. The results indicated that
social media is provided as a tool to control or support traditional gender norms using
language. The study further found gender differences where women are inclined to use
polite and emotionally expressive language, while men tend to use assertive and direct
language. Besides, the topic preferences differed among males and females, where males
preferred politics, business, sports, and technology topics, unlike females, who preferred
personal experiences, social issues, and personal relationships. The study concluded that
gender-stereotyped content of social media platforms considerably shaped individuals’

perceptions of gender roles.
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2.3.3 Comments on the Previous Studies

The existing research exploring stereotyping behavior among social media users
shows multiple points of agreement and divergence with the current investigation. The
reviewed studies mostly analyze gender stereotypes yet fail to investigate how Jordanians
get stereotyped regarding their dialect, social class, culture, and religion, which are

examined in this study.

Some of the earlier studies exhibit parallel approaches to the present investigation by
studying gender stereotypes. Oberst et al. (2016) researched how teenagers demonstrate
gender stereotypes on Facebook through self-portrayals that challenged traditional
stereotypes and impacted their emotional state. Al-Abbas et al. (2020) studied Arab search
engine autocomplete dynamics to identify diverse gender stereotypes which depict men
as dominant figures and women as emotionally sensitive beings. Al-Sad and Yunus (2020)
studied the gender prototypes of Jordanian Facebook users to show differences in how
males and females interact on the platform. The research presented in these studies
supports the findings of this investigation, which examines social media as a tool for both

sustaining and adjusting gender stereotypes.

Discourse analysis is a method used in all research articles in terms of methodology
to examine language use and stereotyping patterns. Al-Sad and Yunus (2020) used
discourse and thematic analysis to examine Facebook-user communication, whereas
Haider and Al-Abbas (2022) have investigated gender jokes regarding the COVID-19
pandemic using Critical Discourse Analysis (CDA) along with the General Theory of
Verbal Humor (GTVH).

Upon employing the techniques of discourse analysis to examine gender-based
humor over the Internet, Chavez et al. (2023) found that women were unjustly treated and
discriminated against in a variety of ways. According to these papers, discourse analysis
is a formal approach that provides feasible results in the estimation of stereotypes in the

content of social media sites.

The multiple research sources point out how social media serves as an area that
reinforces the existing social stereotypes and challenges them at the same time. Moroz
(2024) created a basis that social media provides a platform to construct gender identities

that either reinforce or challenge accepted societal norms according to communication
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patterns. The finding is in line with the objective of the current study, which is to examine
the process of negotiating and expressing different cultural and social stereotypes on

Facebook.

However, despite these similarities, the current research is quite different to the prior
research in a number of ways. First, the previous investigations (Chen and Kang, 2015;
Oberst et al., 2016; Al-Abbas et al., 2020; Haider & Al-Abbas, 2022; Pramaskara, 2022;
Chavez et al., 2023; Yuzar et al., 2023) focused mainly on gender-related stereotypes.
Other studies, such as Latip-Yusoph (2016), focused on the language trends on social
media, particularly Meranaw’s use of English on Facebook. Khasawneh et al. (2024), on
the other hand, concentrated on the patterns of language use among social media users in
Jordan. Ullah et al. (2024) are more or less similar to Khasawneh et al. (2024) because
they are concerned with the patterns, styles, and features of language and the power
relations in social media and Facebook and Twitter, in particular. Nevertheless, Dixon et
al. (2016) and Leppénen et al. (2018) addressed the racial and social stereotypes on social
media. Dobson and Knezevic (2018) expand on this by focusing on racial, class, and
gender stereotypes on social media platforms. Sierra (2019) explored linguistic and ethnic
media stereotypes in everyday conversational speech among friends. Tian et al. (2023)
addressed how the stereotypes obtained by the characters in the news influenced the
behavioral and affective reactions of the visitors in the social media news setting.
However, this study expands its scope to encompass other stereotyping dimensions,
including religious, cultural, and social class stereotypes. The current study, in turn, gives
a wider perspective on the representation and perception of separate social groups on

Facebook.

Also, the current research aims at examining the content of stereotyping published on
specific Jordanian Facebook pages, such as Richard diala talk and Jordanian Female
Media Professionals and Creatives. This practice allows carrying out a more local and
context-focused study that has not been covered by other researchers before. This paper
stands out compared to the past research because it incorporates a wide variety of themes,
including accent and dialect. In comparison, the earlier research, like Fraser et al. (2022),

dedicated their attention to age and gender associated stereotypes.

Furthermore, the application of Systemic Functional Linguistics (SFL) by Halliday
(1994) is one factor that separates this study from the other studies that used thematic
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analysis or discourse analysis only. With the help of SFL, this paper aims to demystify
the role of the language structures and patterns in the stereotypes, which offers a more

systematic and detailed discussion of stereotyping on Facebook.

Despite the abundance of research on the subject of stereotyping in Jordan, it
concentrated on gender-based stereotypes Al-Abbas et al. (2020), whereas others such as
Haider and Al-Abbas (2022) were writing about jokes made against women in the context
of the COVID-19 pandemic. None of the earlier research concentrated on stereotyping
among Jordanians on Facebook on Richard dials talk, Jordanian Female Media
Professionals and Creatives pages. The current research is unlike the earlier studies that
focus on a few themes that are met in stereotyping contents such as dialect and accent,
gender-based stereotypes, social class stereotypes, cultural stereotypes, and religious

stereotypes.

The research findings are expected to contribute to the literature with an enhancement
of the knowledge of the spread and creation of different forms of stereotypes of social
media platforms, particularly in the Jordanian context. This study explores the use of
language to convey different stereotypes about dialect, religion, culture, social class, and
gender is a part of existing information about stereotyping, and it offers information on
how these stereotypes reflect the culture of Jordan. Furthermore, the focus of the study
on the local Facebook pages will enable a deeper insight into the role of stereotyping in
specific cultural and social contexts. This study offers recommendations as to how a

future study of identity construction and media discourse could be conducted.
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Chapter Three
Methodology (Methods and Procedures)

3.0 Introduction

This chapter presents the methodology in data collection and analysis when
discussing self-reporting stereotypes of Jordanians in comments on Facebook posts. It
outlines the research design, population, sample, data collection process, analytical
framework, coding procedures, and reliability measures that guided the study. Particular
emphasis is placed on explaining the mechanisms of the comment retrieval, coding, and
interpretation within a Systemic Functional Linguistics (SFL) approach, which
contributes to the consideration of the analytical transparency of the research and which

enhances the transparency and replicability of the analytical process.

3.1 Method of the Study

The research was based on a mixed-method approach, which combines qualitative
and quantitative techniques to provide both interpretive depth and measurable patterns in
the analysis of stereotyping discourse. This approach enables the qualitative identification
of stereotyping themes while also supporting quantitative analysis of their relative
distribution across gendered groups. The purpose of this methodological integration is to
obtain a comprehensive interpretation of naturally occurring online discourse by linking

thematic patterns to numerical distributions (Gibson, 2019).

This method was considered to be suitable in the investigation of the forms,
frequency, and gendered variation of stereotypes in the form of Facebook comments
because it can provide a systematic comparison of the language patterns of male and
female commentators and can be sensitive to the contextual meaning and discourse

functions.

3.2 Sample of the Study

The data that was utilized to conduct this study was retrieved from Facebook in the
form of a post that went viral, which read the following: <bi} A& &9 (e 30 YL el BTN
0¥ (khabirni innak bil-Urdun bidoun ma tagouli innak bil-Urdun) (“Tell me you’re in

Jordan without telling me you’re in Jordan”). The choice of this post was due to the
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explicit invitation of culturally based and identity-related answers, which would make it

appropriate in terms of provoking stereotypical representations.

The same post appeared on thirteen public Facebook pages, and the associated
comments were collected on June 20, 2025. Only comments written in Arabic and
publicly accessible were retrieved manually. The data were collected exclusively from

open-access pages, and all personal identifiers were removed to preserve participant

anonymity.

The final dataset consisted of 5,138 comments, which were tentatively sorted by
perceived gender; 2,935 of them were by male commentators, and 2,203 by female
commentators. The classification of genders was based on the indicators of the profile,
which are publicly available, such as user names, profile images, and self-referential
linguistic signs found in the comments. However, the classification is considered
indicative rather than definitive, because there is a possibility of pseudonymous or fake

Internet identities.

The aim of this sampling strategy was to produce a corpus of naturally occurring
discourse that allows the study to explore the prevalence, thematic structure, and gendered

patterns of stereotyping in Jordanian Facebook comments.

The inclusion of multiple public pages ensured greater discursive variation and

reduced the influence of page-specific moderation practices on the dataset.

3.3 Data Collection

Facebook was used as the main data collection tool. Each of the thirteen public pages
with the target post was manually accessed by the researcher, and all the comments that
could be of interest were systematically copied to a Word file to be filtered initially.
Irrelevant, redundant and non-linguistic comments were filtered out so that only

analytically relevant messages were included.

The ethically obtained data were based on publicly available pages, and the existing
ethical standards of conducting research in social media were observed since no secret
and limited information was accessed. All commenter names and profile references were

taken out and coded with alpha numbers (e.g., C1, M2, F3) before analysis.
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After this step, the comments were categorized based on the rising thematic patterns
and according to the inferred gender categories in accordance with the research objectives
of the study. This process enabled thematic comparison and quantitative frequency

analysis and preserved the integrity of naturally occurring social media discourse.

3.4 Data Analysis

Thematic content analysis based on the framework suggested by Braun and Clarke
(2006) was employed in the study to identify, group, and interpret common stereotypes
and identity representations of Jordanians in Facebook comments. The analysis was
carried out in a series of familiarizing, coding, theme development, and refining processes

to maintain conceptual consistency.

The comments were initially classified into two dimensions of analysis. The former
dimension was to find out the most frequent stereotypes reproduced in the dataset, which
answered the first research question. The second dimension was the role of gender in
forming the allocation and nature of these stereotypes by contrasting thematic patterns of

male-attributed and female-attributed comments.

Besides thematic analysis, Halliday Systemic Functional Linguistics (SFL)
framework was also used by the study as a coding frame to study the linguistic
construction of meanings in the comments. Particularly, the analysis was concentrated on
the transitivity system and defining the types of processes (material, mental, relational,
verbal), the types of participants (e.g., the actor, goal, carrier, senser), and circumstantial
factors (e.g., location, manner, cause). This facilitated the research to associate
stereotyping themes with the occurrence of underlying grammatical decisions and agency

and evaluation patterns within the discourse.

According to the content and the linguistic role, the comments were divided into eight
general themes: financial status, unemployment, national identity, procrastination,
traditional food, social and cultural practices, poor infrastructure, and governmental
resentment. These were themes that were perfected after a series of coding to secure inner
consistency and conceptual differentiation. The thematic coding framework is presented
in Table 3.1.
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Table 3.1: Thematic coding framework for Jordanian stereotypes in
Facebook comments

Theme Description Example Frequency Gender Influence
Count Observed

Financial Situation

Unemployment

Nationalism

Procrastination
Traditional Food
Social and Cultural

Poor Infrastructure

O N o g~ w N e

Governmental

Resentment

(Source: Researcher’s Construction, 2025)

The table describes the thematic categories, descriptive definitions, examples,
numerical frequencies and the variation that was seen in genders. This construct enables
the comparative analysis of qualitative discursive patterns in a systematic methodology

with the quantitative distribution of these patterns across the dataset.

3.5 Reliability and Validity of Coding

In order to make the coding process reliable, the intra-rater and inter-rater reliability
procedures were used. The researcher achieved the intra-rater reliability by re-coding a
randomly selected 20% of the data after two-week intervals to reduce the effects of
memory. The consistency of the two coding rounds was determined by the formula
proposed by Holsti (1969), that produced high degree of agreement (Holsti coefficient =

0.87), meaning that there was a high intra-rater consistency.

To determine inter-rater reliability, an independent linguistics analyst who had some
familiarity with SFL and discourse analysis was invited to code the same set of comments,
with the same subset, against the existing coding framework. Inter-rater agreement
yielded a Holsti coefficient of 0.84, indicating a strong level of coding reliability and

confirming the clarity and applicability of the coding framework.

To improve validity, a coding framework and thematic areas were discussed with a
panel of faculty members at the Middle East University, who gave feedback on concepts,
theoretical consistency, and analytic relevance. They were taken into account and their
recommendations integrated to sharpen the thematic definitions and enhance their

correspondence to the sociolinguistic and functional linguistic sources of the work.
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Chapter Four
Results of the Study

4.0 Introduction

This chapter presents the findings of the study based on the analysis of 5,138 Facebook
comments collected in response to the post entitled ¢ Y4 <l 5 L 055 e 03 Y0 &l i a
(khabirni innak bil-Urdun bidoun ma taqouli innak bil-Urdun; “Tell me you’re in Jordan
without telling me you’re in Jordan”). The focus of the analysis is on the stereotyping patterns

expressed in user comments rather than in the original posts themselves.

The findings address the following research questions:
1. What are the most prevalent stereotypes about Jordanians perpetuated in Facebook
comments?
2. What is the role of gender in shaping the frequency and type of stereotypes present

in Facebook comments?

The chapter is organized into two sections. The first section provides the findings on
the prevalence of themes of stereotyping, and the second section provides a comparative

study of the variation in the distribution of stereotyping themes based on gender.

4.1 Results of the most prevalent stereotypes about Jordanians in

Facebook comments

This section demonstrates the most common stereotypes used by Jordanians in
commenting on Facebook posts, "< ¥l &lil A séi Le 50 (e 2 Y0 &lif 43" [Tell me you're
in Jordan without telling me you're in Jordan] (khabirni innak bil-Urdun bidoun ma
tagouli innak bil-Urdun). 1t is analyzed using anonymized and coded comments of users,
and the thematic domains were classified into eight groups according to the
methodological framework. Table 4.1 illustrates the most common stereotypes about

Jordanians in Facebook comments.
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Table 4.1: Prevalent stereotypes about Jordanians in Facebook comments

Types of Stereotyping Frequency Percentage
Nationalism 1285 25%
Financial Situation 771 15%
Procrastination 771 15%
Unemployment 683 13.3%
Traditional Food 601 11.7%
Social and Cultural 514 10%
Poor Infrastructure 344 6.7%
Governmental Resentment 169 3.3%
Total 5138 100%

A close inspection of Table (4.1) shows that Jordanian Facebookers tend to use
expressions that reflect their nationalism the most, which is represented by using phrases
that denote their sense of belonging and affiliations to their homelands, with the
percentage (25%). Financial situation is the second common stereotype used by Jordanian
users, which is reflected in their resentments regarding their poor financial situation due
to the low income and high costs, which accounts for (15%). Similarly, procrastination is
the third stereotype used by Jordanians, which is represented in using phrases ironically
to express their procrastination, such as just give me five minutes to be there while

meaning the opposite, which amounts to (15%).

Fourth, unemployment occurred frequently among Jordanians to express their
resentment regarding the lack of job opportunities in Jordan, which accounts for (13.3%).
Fifth, traditional food is used by Jordanians to reflect their cultural cuisines like "—wic
Mansaf, "o sSo“Makmorah, "4wS" Kabsah, and "2\ 35¢8“Ameed Coffee, with the
percentage (11.7%).  Social and cultural phrases occupy the sixth rank with the
proportion (10%). It is exemplified in using cultural phrases that are commonly used in
Jordanian culture, such as "l » Lla \N" if this, T will call you, "ie 75 o2 “let us go for

a walk, and "lissd = )i 'the mosquitoes have killed us, among others.

Poor infrastructure, which is represented in poor roads, has occupied the seventh rank
with the percentage (6.7%). Finally, government resentment is used to manifest how those in
power have the authority to impose regulations that might affect Jordanian citizens, such as

S"lad o 5 4w send) AL g country of favoritism and nepotism, which accounts for (3.3%).
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4.2 Results of the role of gender in shaping the frequency and type of

stereotypes present in Facebook comments

To address Research Question 2, comments were grouped by inferred gender
(male/female) based on publicly available profile cues and self-referential linguistic
markers. While the overall dataset was coded into eight themes, the gender-disaggregated
coding available for comparison in this chapter covers only those themes that were fully
coded by gender in the working dataset. Accordingly, the gender comparison focuses on
themes for which male and female counts were available and does not imply that themes
excluded from the table were absent from either group. The following Table (4.2) shows

stereotypes by gender in Facebook comments.

Table 4.2: Stereotypes by gender in Facebook comments

Theme Male frequency| Male %| Female frequency| Female %
Unemployment 1,224 41.70% 0 0%
Nationalism 611 20.83% 1,019 46.25%
Financial situation 367 12.50% 551 25.00%
Procrastination 306 10.41% 0 0%
Social and cultural practices 244 8.31% 0 0%
Traditional food 183 6.25% 633 28.75%
Total 2,935 100% 2,203 100%

As indicated in Table (4.2), Jordanian males used six categories of stereotyping,
namely, Unemployment, which occupied the first rank with the percentage (41.7%),
followed by ‘nationalism’, which accounts for (20.83%), followed by ‘financial situation’
that amounts to (12.5%). Procrastination occupied the fourth rank with the percentage
(10.41%). The fifth commonly used stereotype is ‘social and cultural’, with the
percentage (8.31%). The least commonly used stereotype is ‘traditional food’, which

accounts for (6.25%).

On the other hand, Jordanian females tend to use three stereotypes, namely,
nationalism that amounts to (46.25%), followed by ‘traditional food’ that occupied the
second rank with the percentage (28.75%). The least commonly used stereotype among

Jordanian females is ‘financial situation’, which accounts for (25%).
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Chapter Five

Discussion of Findings and Recommendation

5.1 Discussion of the First Research Question

The first research question is (What are the most prevalent stereotypes about Jordanians
perpetuated in Facebook comments?) To answer this question, a total of 5138 comments on
Facebook collected from 13 posts on "oa,¥6 <) J 6 b 053 e G3YG &l 5 a" ("Tell me
you're in Jordan without telling me you're in Jordan™) were collected. The following sub-

sections show the most commonly used stereotypes:

5.1.1 Nationalism

Nationalism, as demonstrated on Facebook discourse by Jordanian speakers, means
the idealized notions of the moral virtue, unity, and superiority value of the Jordanian
nation and its citizens. It is presented by glorifying the military achievements, celebrating
collective identity, and emphasizing national security to reinforce loyalty and pride. By
reexamining the data in Table 4.1, this stereotype amounts to (25%) as indicated in the
following examples:

Example (1): “4l Il Jdai" (Heroes of Karameh)

Transliteration: abtal al-karamah

Example (2): "0W¥) s oY) oL (The Land of Safety and Security)

Transliteration: balad al-amn wa-l-aman

Example (3): "<l xie" (With the Nashama)

Transliteration: ind al-nashama

Example (4): "<l Us)" (We are the Nashama)

Transliteration: ihna al-nashama

The examples provided above corroborate the use of culturally coded phrases,
allowing Jordanian Facebookers to express collective identity, unity, and a sense of
history. These phrases are suspended culturally and intertextually. They also place Jordan
in the safe haven context by romanticizing military success and reminiscing about the
past struggle of Karameh. They also support national security as one of the fundamental
values through the colloquial expression, al-Nashami/ "<l which is a culturally
embedded expression of solidarity and courage to establish a feeling of common moral

virtue and identity.
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The Systemic Functional Linguistics (SFL) framework heavily relies on the
interpersonal metafunction being triggered by such expressions. They identify the speaker
with the audience through the use of affiliative and evaluative language to help create
loyalty and solidarity (Halliday and Matthiessen, 2004; Martin and Rose, 2008). These
words are historical and social experiences that are relevant to the identity of Jordan.
These ideas are easily identifiable and effectively structured into nationalistic discourse
in the Facebook environment, which is ensured by the textual metafunction. Such
expressions are also viewed as means of positive judgment and attitude. They develop the
Jordanian nation as a whole, better, and good, and the audience is placed in that position.
The results of the current research indicate that the language of social media usually
supports and echoes the shared values and group identity. This observation is in line with
Khasawneh et al. (2024), who observe that the patterns of language use among the
Jordanians on the Facebook platform showed that there was a shared digital identity, and
thus cuts across the borders of the region and that nationalistic expressions held the

Jordanians together, as one people under the shared symbols of the culture.

5.1.2 Financial Situation

Financial situation describes Jordanians as one in which they are always weighed
down by stagnant wages, increasing cost of living, and government decisions, all of which
overburden the ordinary citizens. It would reflect a repeated story of surrender, cynicism,
and lack of control over dealing with an economic crisis, which is frequently conveyed
with irony or dark humor on social media. By referring to the data in Table (4.1), this
stereotype accounts for (15%) as illustrated in the following examples:

Example (5): oballs bl salle 418 ula Ul (e s (b La il 5 00l ) 5 6l Sl al ) s2d )5 e zlaall”
" Lal e adlally ity Liss Lis sa 00 )Suse (They raised the price of chicken, they raised
the electricity, there is no increase in salaries, and they are making everything bad for
the citizen, and life is closed in our faces. We are waiting for the best to come)

Transliteration: Al-dajaj ghili w-rafa ‘i lah il-kahraba’ w-ziyadit rawatib ma fish, w-
mballishin lana tass kullu ‘ala il-muwatin, w-il-hayah msakkarah bi-wujithna. Hina
binistanna il-gadim ajmal lamma yishrif.

Example (6): "<5I,) J 3 "(The salary was deposited.)

Transliteration: Nizil ir-ratib
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Example (7): "sLeS) 28 )" (They raised the electricity price)

Transliteration: Rafa ‘i il-kahraba’

Example (8): "&b o 52 J sk sal <l 11" (The salary ran out on the first day of the month)
Transliteration: El-ratib khalas bi-awwal yom bish-shahr

Example (9): "<w sl Je ) suSa" (In debt for house rent.)

Transliteration: Maksour alay ajar beet

As mentioned in examples (5-9) above, Jordanian Facebookers reflect a recurring
financial situation stereotype. This stereotype depicts citizens as overburdened by rising
living costs, government policies, and stagnant wages that disproportionately affect
ordinary people. To clarify, the Jordanian Facebook in example five humorously indicates
that electricity costs and chicken prices have risen, whereas salaries remain stagnant; he
further concludes this sentence using a sarcastic optimism by stating [ We are waiting for
a better future. Similarly, the Jordanian Facebookers in examples six and seven used
minimalistic phrasing by stating ‘the salary was deposited’ and ‘they raised the electricity
price’ to render a sense of resignation and inevitability, to imply that salary deposits are
quickly offset by new expenses. In the eighth example, Jordanian Facebooker emphasized
the hardship using relatable and exaggerated claims regarding the run out of salaries on
the first day of the month. Finally, the ninth example indicates being in debt just to cover
rent. Altogether, these expressions use irony, dark humor, and sarcasm to cope with
economic stress to reinforce the stereotype of the powerless citizen navigating structural

economic pressures.

According to the SFL framework, such an example can be illustrated through all three
metafunctions. First, ideational metafunction, i.e., the posts reflect lived social
experiences of financial struggle, debt, low wages, and rising costs using words such as
"eliyeSll) 28 )" [raised electricity price] and "u=la <l )" [the salary ran out], which encode
economic hardship as a recurring reality. Second, interpersonal metafunction, i.e., irony
and sarcasm, align emotionally with the readers. They also create solidarity with
individuals who experience similar frustrations. This evaluative position follows the
appraisal theory of Martin and Rose (2008) in that the negative judgment as stated in 4IS
bl salle [everything against the citizen] and s S ol [life feels stuck] implies a common
message of disappointment. Third, textual metafunction, declarative, short, and culturally

embedded expressions guarantee that the discourse is recognizable and coherent to the
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Jordanian audience, allowing such stereotypes to resonate and circulate widely on social
media. The strength of SFL here is manifested in showing how linguistic resources are
used to enact communal identity and encode economic realities through humor, thus

regenerating social stereotypes in a digital setting.

The study’s findings agree with Leppénen et al.’s (2018) findings, which revealed that
social media users amplify the marginalization discourse using parody and humor tools to
criticize or to deal with societal conditions. The Jordanian examples parallel this, using irony

to criticize economic policies by reinforcing a shared social identity among citizens.

5.1.3 Procrastination

Procrastination can be defined as the process or the delay of performing, decision-
making, or other kinds of actions that are somewhat unnecessary (Ferrari and Tibbett,
2020). In Jordanian terms, it denotes a common stereotype of Jordanians not committing
themselves immediately or procrastinating even when urgency is expressed. By
reevaluating the data in Table (4.1), this stereotype represents (15%) as elaborated in the
following examples:

Example (10): "4 cLi o)) 22l 223 " (After Eid, God willing)

Transliteration: Ba ‘d il- ‘id in sha’ Allah

Example (11): "<aie (58 385 Gsed® (11 be at your place in five minutes)

Transliteration: Khams daqayiq bakiin ‘indak

The above examples No. (10) and (11) are stereotypical expressions which denote the
procrastination stereotype in Jordanian culture. Such phrases mean delaying actions rather
than literal commitments to time. In Jordanian culture, the example "4V L& () 22l 22" [after
Eid, God willing] means postponing tasks until an undetermined future point. Similarly, the
phrase "éhie (585 38y (ued [T'] be at your place in five minutes] is a common phrase used

by Jordanians, which literally means punctuality, while connotatively means the opposite.

Based on the SFL theory, interpersonal metafunctional expressions serve to encode
relational dynamics whereby the speaker decreases urgency and acts to alleviate the
possible face-threatening behavior of delay or refusal. The ideational metafunction
indicates that procrastination is a social experience. It sums up cultural identity in haste
and time. The textual metafunction ensures that such phrases are organized in a way that

is in line with the cultural expectations in Jordan. This has helped make it easily
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comprehensible and familiar to the audience. Following the appraisal theory, these
examples demonstrate compliance with group norms, which emphasizes solidarity by
implementing cultural references to flexibility and time management. These findings are
consistent with Ullah et al. (2024) in relation to the frequent application of culturally
oriented expressions in social media language. In the examples above, the procrastination

is a communicative technique which is culturally inherited.

5.1.4 Unemployment

Unemployment refers to the condition of lacking employment, with or without
actively trying to get one (Danaher, 2017). It is also a manifestation of Jordanians anger
with low wages, poor economic situation, and job opportunities among the Jordanians,
which reveals a common social issue among Facebook users. Referring to the information
in Table (4.1), this stereotype explains (13.3%) as indicated in the following illustrations:

Example (12): "Jx& <l sa" (Do you have a job for me?)

Transliteration: Hawalék shughl

Example (13): "deadl ge Jhle" (Unemployed)

Transliteration: ‘Atil ‘an il- ‘amal

Example (14):" ol S35 g 8% il gy Jad J8" (There’s no work, the salaries are

terrible, and everything is extremely expensive)

Transliteration: Fish shughl w-rawatib btikhzi w-kullshi bil-‘alali

The examples above indicate that there was a common social reality among the
Jordanians regarding the absence of job opportunities. They show their inflationary
tensions and indicate their discontent with wages. Facebook has stereotypes in such
expressions. They also show general dismay and not individual grievances. They also
serve as a shortcut to more general socio-economic complaints. They allow speakers to
assimilate with other people of similar feelings and experiences. In terms of SFL theory,
such examples seen through an interpersonal metafunction view play out solidarity
through locating the speaker in an economically hard community. They are also in
agreement with the emotions of the readers as they describe it with an evaluative language
like 3% (terrible) and J>alb (extremely expensive). Nevertheless, the ideational
metafunction is represented in the lexical utterances that refer to social experiences in the
context of high costs, low payment, and joblessness. The textual metafunction, in its turn,

is the organization of such complaints in the form of memorable and unified statements,
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the spread of which can be effectively distributed on Facebook. In line with this, they
strengthen their stereotype value. This is consistent with the fact that the SFL framework
can deconstruct the nature of language options that both internalize common ideology
and form social identity in online discourse. The stereotypic repetition and normalization
are consistent with the results of Leppana et al. (2018), who found that social media has
the potential to enhance and spread socio-economic grievance as a community-building

and identity-forming process.

5.1.5 Traditional Food

Traditional food refers to the food with cultural implications and often cooked by
using the recipes which are known to be passed down by generations (Al-Khusaibi and
Rahman, 2019). Regarding the Jordanian setting, it provides an example of how
Jordanians on Facebook can glorify their foods by mentioning famous local dishes to
indicate social belonging and nationalism. This stereotype is reflected by reconsidering
the values in Table (4.1), whereby, (11.7%) is represented as discussed in the subsequent
examples:

Example (15):"—w." (Mansaf (a traditional Jordanian dish of lamb cooked in

fermented yoghurt sauce, served with rice)

Transliteration: Mansaf

Example (16):"s_3<S" (Makmoura (a traditional Jordanian layered chicken and

onion pastry dish))

Transliteration: Makmiirah

Example (17):"s,53 438" (Tomato galayet (a Jordanian dish made of sautéed

tomatoes, often with onions and peppers))

Transliteration: Qalayet bandorah

Example (18):" _»s2" (Roll it (for Mansaf))

Transliteration: Dahbirha

The examples above (15-18) illustrate that the use of traditional food references by
Jordanians on Facebook is a strong cultural demarcation, rather than a mere culinary
word. The traditional food prepared in Jordan (e.g. Mansaf, Makmoura, Tomato Galayet)
can be defined as a semiotic resource, and this category of food represents social
belonging, pride, and identity. To clarify, Mansaf symbolizes pride and generosity in

Jordanian culture. Both Makmoura and Galayet reinforce regional heritage and
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authenticity. On the other hand, the colloquial expression "& 2" [roll it] for Mansaf
implies humorously the embodied cultural ritual of eating together. Taken together, such
instances demonstrate how food-related discourse on Facebook extends beyond its literal

meaning to denote cultural authenticity, national identity, and solidarity.

According to SFL theory, such food stereotypes demonstrate the interplay of the three
metafunctions. First, ideational metafunction, the names of food denote cultural
experiences and imply the social reality of Jordanians in terms of framing culinary
traditions as a main aspect of heritage (Eggins, 2004; Halliday & Matthiessen, 2014).
Second, interpersonal metafunction, e.g., the expression ‘roll it’, reflects solidarity and
alignment in which language enacts group identity, humor, and closeness on Facebook
(Martin & Rose, 2008; Zappavigna, 2012). Third, textual metafunction, i.e., the recurring
use of food utterances in online discourse, establishes coherence and cohesion across
posts, which guarantees that such cultural symbols are recognizable within the online
community (Martin and Rose, 2008). In fact, SFL shows that traditional food utterances
are not neutral labels, but rather socially loaded linguistic choices, which generate and
foster pride and cultural identity in Jordanian online discourse. The study’s findings are
consistent with Al-Sad and Yunus (2020) regarding the use of linguistic choices on social
media by Jordanians to reflect identity and social norms. Food-related words within the

study code stereotypes of social togetherness, hospitality, and pride.

5.1.6 Social and Cultural

The definitions of social and cultural stereotypes are simplistic assumptions or beliefs
about groups or individuals, popularized and exaggerated assumptions and beliefs
presumed to be about their regional affiliations, cultural norms, or social behaviors
(Hinton, 2019). These stereotypes are supported and developed based on recurring
patterns in media, the discourse of people, and words, and they typically reflect the
attitudes of society, humor, or power (Ahieieva-Karkashadze et al., 2023). By
reevaluating the data in Table (4.1), this stereotype comprises (10%) as illustrated in the
following examples:

Example (19):"482ll Joa s L 5eS 50" (My electric car can reach Agaba)

Transliteration: Sayyarti kahraba btiisal il-‘Agabah

Example (20): "SI o= @ll" (The mosquitoes have killed us)

Transliteration: //-garis akalna
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Example (21):"4¢¢2 i 75 A" (Let’s go for a walk hahaha)

Transliteration: Khallina nrith nimshi hahaha

Example (22):" Jeb &l p Lala 130 " (If this, 1 will call you, my dear)

Transliteration: Iza had barannillak ya ghali

Example (23):" 03 oo il &l p Lala 131" (If this, T will call you, wait for news from
me) Transliteration: /za had barannillak istannd minni khabar

Example (24):"4l) L dl) 2 5" (Say “there is no god but Allah,” man)

Transliteration: Wahhid Allah ya zalameh

In examples (19-24), the stereotypes convey daily Jordanian expressions associated
with regional, cultural, and social practices. In example (19), the post demonstrates pride
in movement and status connected to place (Agaba as a destination). In example (20), the
post exaggerates the mosquitoes’ nuisance, drawing on shared environmental
experiences. In example (21), the post underscores casual solidarity and humor using
laughter markers and colloquial phrasing. In examples (22) and (23), the posts
demonstrate interpersonal closeness, using diminutives such as " J¢ L" [dear] to reinforce
relational ties and intimacy. In example (24), the post embeds cultural-religious
invocation, i.e., there is no god but Allah, to normalize masculinity and values of faith in

interaction.

Collectively, the above instances are not only linguistic choices, but rather they
function as stereotypes as they regenerate shared Jordanian cultural codes (regional pride,
solidarity, humor, and religion). They are further considered recognizable identity
markers in Facebook discourse. The prevalence of the Jordanian colloquial phrases shows
how social roles and local belonging are the in-built by means of casual digital

conversations.

Under the ideational metafunction in SFL theory by Halliday and Matthiessen (2004)
and Eggins (2004), these instances clearly signify the Jordanian experiences (e.g., of
Agaba as a travel destination, of mosquitoes as a nuisance, of faith as a moral anchor)
represented by them. They further serve interpersonal metafunction as they manage
relationships by invoking religious alignment and showing solidarity. They serve textual
metafunction as they cohere as patterned discourse in digital spaces in which repetition
reaffirms Jordanian identity and establishes cultural expectations. In this manner, such

examples show how the discourse on Facebook regenerates sociocultural stereotypes by
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normalizing identity roles and recurrent evaluative stances, which align closely with
SFL’s appraisal theory (Martin & Rose, 2008). The study’s findings are consistent with
Leppénen et al. (2018) regarding the functions of social media as a medium for amplifying
cultural stereotypes and negotiating identities. In the above examples, the Jordanian

identity is framed through recurrent colloquial idioms.

5.1.7 Poor Infrastructure

Poor infrastructure stereotype means a socially constructed and humorously
exaggerated perception that public infrastructure, including urban planning, streets, and
roads in Jordan, is consistently substandard, poorly maintained, or inadequate. Such a
stereotype is commonly expressed using colloquial digital discourse, particularly on
social media platforms such as Facebook, in which users employ repetition, irony, and
sarcasm to mock or criticize the governmental neglect and inefficiency. By revisiting the
data in Table (4.1), this stereotype contributes (6.7%) as shown in the following examples:

Example (25):"<be Y5 led Lo g ) 540 " (The streets don’t have a single speed bump)

Transliteration: Ish-shawari‘ ma fiha wald matabb

Example (26):"<Lkall 2L " (The country of speed bumps)

Transliteration: Balad il-matabbat

Example (27):"5)5> 5 —bs" (A speed bump and a pothole)

Transliteration: Matabb w-jorah

Example (28):" ks & slall 2y 3 W" (I’'m from the country of a million speed bumps)

Transliteration: Ana min balad il-malyin matabb
Example (29):"s_Sall g )l pilla 03" (What’s with these broken streets?)

Transliteration: Shi hal-shawari ‘ il-mkassarah

The above examples demonstrate how Jordanians on Facebook use exaggeration,
humor, and irony to reflect frustration with deteriorating infrastructure. Jordanian
Facebookers did not state plainly that streets are poorly maintained or damaged. However,
they intensify reality using sarcastic formulations such as "<k ¢ sldl 2h"“million speed
bumps’, ironic contrasts such as "<hae ¥ lgdle & ) 23" ‘the streets don’t have a single
speed bump’ versus "<kl A" ‘the country of speed bumps and repetition of "<las"
‘bump’. Such repetition indexes and normalizes the stereotype as a part of collective
digital identity in which mocking the governmental inefficiency, like poor infrastructure,

becomes a shared communicative practice.
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According to SFL theory by Halliday (1978), the examples function at three
metafunctional levels. The first metafunction is ideational, which represents lived social
experiences, such as ‘urban neglect’ and ‘damaged roads’, using linguistic exaggeration.
Phrases like ‘a country of a million speed bumps’ construct an ideational picture of Jordan
as determined by infrastructural failure. As for interpersonal metafunction, the use of
sarcastic tone negotiates solidarity among Facebook users, and the use of shared humor
establishes alignment, which allows citizens to collectively criticize and resist
governmental inefficiency. This aligns with the appraisal theory by Martin and Rose
(2008) in which evaluative stance is encoded in ironic lexis. Regarding textual
metafunction, the repetition of "wb<" ‘speed bump’ reinforces the stereotypes across and
guarantees textual coherences, which intensify its circulation in Jordanian digital culture.
Accordingly, SFL shows how such stereotypes are not only descriptive but function as

evaluative acts, which foster social critique, encode ideology, and construct identity.

This result agrees with Leppdnen et al.’s (2018) findings, which revealed that irony
and parody online circulate stereotypes while simultaneously criticizing social realities.
The ironic phrases regarding Jordan’s road work are used in the same manner: they

intensify frustration using humor, which invites shared recognition.

5.1.8 Governmental Resentment

Governmental resentment stereotype refers to an emotionally charged and
widespread perception that the government operates in a manner that is disconnected from
the needs of ordinary citizens, unfair, or exploitative. In Jordanian social media platforms
such as Facebook, it is pronounced through accusatory, sarcastic, and colloquial
expressions reflecting a deep-rooted distrust of public institutions. By revisiting the data
in Table (4.1), this stereotype makes up (3.3%), as shown in the following examples:

Example (30):"Usenc ide 481" (The government is living off our backs)

Transliteration: /l-hukiimeh ‘ayshah ‘a zuhiirna
Example (31):" @by suaall s Sl 11" (Nepotism and favoritism)

Transliteration: //-wasitat w-il-mahsibiyyat

The above examples No. (30) and (31) all work together as emotionally sarcastic and
charged stereotypes. They depict a deep mistrust of the Jordanian state organs. These

terms are not deemed as neutral terms but as discursive shortcuts, which articulate
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alienation, injustice, and resentment. The example No. (30) "U_ sgrac ddile 4aSall" [the
government is living off our backs] gives an image of an exploitative and parasitic
government. Nevertheless, the example No. (31) "dwswsally <llaul " [nepotism and
favoritism], reveals systematic corruption by the way of favoritism and nepotism. Such
examples construct an image of governance as unfair and exploitative, an institution that

is more concerned with privilege and self-preservation instead of serving citizens.

Considering SFL metafunctions, these examples reflect how ideology is reflected in
language. To begin with, the examples are based on ideational metafunction where the
government is a repressive institution, or a system of corruption than an impartial state.
These types of linguistic statements express social experiences in advance through
foregrounding of injustice and exploitation. Second, interpersonal metafunction, the
sarcastic and accusatory tone expresses stance-taking and evaluation. It depicts citizens
as delegitimizing government authority, which aligns with the focus of appraisal theory
on evaluative stance. From textual metafunction, the colloquial and concise phrasing
guarantees memorability, circulation, and resonance in online discourse, which serves as
a shorthand for collective grievance. SFL theory shows that such stereotypes are not
linguistic but rather a semiotic act of resistance, which reproduces and encodes distrust
in governance. This result is in harmony with Dobson and Knezevic's (2018) study, which
revealed that online discourse simplifies complicated realities such as structural
inequality and systemic corruption into resonant and simplified stereotypes, precisely

what occurs in favoritism and nepotism.

5.2 Discussion of the Second Research Question

The second research question is (what is the role of gender in shaping the frequency
and type of stereotypes present in Facebook comments?). To answer this question, a total
of (5138) comments (2935) from males and (2203) from females, written by Jordanian
social media users, were collected from Facebook on the above-mentioned post to
determine the role of gender in shaping the frequency and type of stereotypes present in
Facebook comments based on systematic functional linguistics theory. This section is
divided into two sub-sections; the first one (4.4.1) presents the stereotypes used by
Jordanian males, whereas the second section (4.4.2) presents the stereotypes used by

Jordanian females on Facebook.
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5.2.1 The Type of Stereotypes Used by Jordanian Males on Facebook

This section discusses the findings related to the stereotypes used by Jordanian males

on Facebook.

5.2.1.1 Unemployment

Unemployment stereotype is defined as recurring discourse where individuals
exaggerate or emphasize their prolonged joblessness (Dougherty et al., 2017). Such a
stereotype is commonly used to seek sympathy, gain social attention, or express
frustration (Marie et al., 2025). It could also be a sarcastic or humorous survival strategy
to rationalize or make being unemployed or rather normalized as part of the usual or
normal male experience in Jordan (Danckert, 2017). Reconsidering the data presented in
Table (4.2) then this stereotype consists of (41.7%) as presented below:

Example (32):"dxd e s 4m ' (Ive been looking for a job for a year)

Transliteration: 1li sanah badawwer ‘ala shughl

Example (33):"da33 x " (I want to work)

Transliteration: Biddr ashtighil

The issue of unemployment stereotypes is discussed in the examples of No. (32) and
(33), and it is viewed as one of the most common themes that is perpetuated among
Jordanian males on Facebook. They demonstrate the dissatisfaction of the males with the
job opportunities unavailable in Jordan in a way that transcends description. Put in
combination, these moments demonstrate a few layers of meaning. To explain,
unemployment is manifested as a social experience instead of an economic condition,
which projects frustration and allows empathy and serves as sarcasm or humor. The
prevalence of these stereotypes suggests that joblessness is a natural or normal occurrence
among Jordanian males, where unemployment is regarded as a normal social

phenomenon in Jordan.

These sterecotypes, on their side, are ideational, interpersonal, and textual
metafunctions as posited by SFL theory. The ideal metafunction of these examples, "
"Jad e ) su 45T have been looking for a job for a year] and "Jai3) s [1 want to work].
These examples place unemployment as an existential condition. These instances are
interpersonal metafunctional in that they want their peers to recognize, sympathize and

show solidarity with them. Textually, the frequency and the shortness of these utterances
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guarantee the focus and continuity in an online thread by highlighting unemployment as
a repetitive pattern in narratives. The theory of appraisal also contributes to this analysis
because the evaluative position that is passed on to such instances by perseverance, self-
irony, and frustration will help to alienate or bring the speaker closer to the cultural
expectations of masculinity or work. It is a reasonable result that corresponds to Al-Sad
and Yunus (2020) on how the discourse of Facebook in Jordan shows societal
expectations and gender prototypes, as it aligns with the existing observation that

unemployment is a gendered script, mainly performed by males.

5.2.1.2 Nationalism

Nationalism stereotype refers to an emotional and romanticized image of
unconditional support, pride, and loyalty to the national identity, leadership, and state
(Farnen, 2017). It tends to emphasize the classical symbols, group solidarity, and military
power and show men as the protectors of national pride and national honor. Revisiting
the data presented in Table (4.2) this stereotype makes (20.83%), which is presented in
the following examples:

Example (34):"0LY)s 0a¥1" (Security and safety)

Transliteration: Al-amn w-al-aman

Example (35):" Al W 0 L " (Oh, our high flag)

Transliteration: Ya béragna il- ‘ali

Example (36):" <L) " (The gallant ones (a term often used to refer to courageous

Jordanian men))

Transliteration: An-nashama

The examples above illustrate a strong sense of nationalism discourse, which makes
people proud, loyal, and united. These expressions add to national pride by romanticizing
national defense (safety and security), male chauvinism (the gallant ones), and heroism
to symbols (the flag). Throughout, they created a discourse in which the Jordanian men
on Facebook were valued as nation guardians, and who were proud, responsible and
patient. The language not only establish meaning of the country, but it also realizes the

collective belonging and solidarity, as it makes the ideals into tangible identifiers.

The cases presented by SFL theory indicate that interpersonal metafunction enables

alignment of speakers with the values of patriotism and the creation of solidarity. But the
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ideational metafunction embodies social reality by putting them in the position of nation
defenders. Regarding textual metafunction, it supports the coherence with the help of
repeated symbols, i.e. courage, flag and safety, connecting cultural stories and personal
voices. In addition to these illustrations, under the appraisal theory, there are project
positive evaluative stances, which legitimize loyalty, unity, and pride, thereby constituting
masculine identities in online discussions. This result is consistent with Moroz (2024) in
terms of men on social media being predisposed to the application of discourses that are
related to politics, sports, and national values. This is in line with the recent observation
that Jordanian males recreate stereotypes of nationalism based on masculinity and

allegiance.

5.2.1.3 Financial Situation

Financial situation stereotype is a repetitive motif of financial impoverishment and
economic difficulty (Rozyanski and Kopczynski, 2017). This stereotype is frequently
stated in this work in a sarcastic or joking sense and runs on the theme of bouts with day-
to-day financial limitations, late pay, and poverty. It is perceived to be a social
commentary and a coping strategy of the larger economic crisis by portraying the
Jordanian males as resource-deprived and always under financial strain. By revisiting the
data in Table (4.2), this stereotype comprises (12.5%) as indicated in the following
examples:

Example (37):"c ik " (Broke)

Transliteration: Tafran

Example (38):" sl Jils @ aead) il J3h 811 " (When will the salary be

deposited? I’ve started showering with dishwashing liquid)

Transliteration: Mata ir-ratib yinzal? Ballasht athammam bi-sa’il il-jalt

Example (39):"s_bas 38 " (No money)

Transliteration: Fish masart

Example (40):" 25 Gie gw Sl Ul & 2l (Thank God I’m vegetarian, but not by

choice) Transliteration: Al-hamdu lillah, ana nabati bas mish b-kefi

Example (41):"0LS sd Jlaul e alll cplSle s (gl ) (S35 4 guse Aty adaul g jala"

(Being broke, nepotism, unemployment, favoritism, low salaries, big sharks

eating the country, high prices — what else?)
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Transliteration: Tafar, wasitah, batalah, mahsiibiyyah, tadanni rawatib, hitan maklin
il-balad, ghala’ as ‘ar, shii kaman

Example (42):" o= 8 alis g opin ¥V de Jba" (T still have 7 years left to finish paying
off my loan)

Transliteration: Dayil ‘alayya sab ‘sinin w-bakhlas qardi

Example (43):" bl xS sl JAY juaicha e 5w (God bless you, hold on until
the end of the month — I’'m about to lose it)

Transliteration: Yastur ‘ardak, tisbir la-akhir ish-shahr, inni biddr atir

Example (44):"alls » N s ea ) "' (The situation is like your shoes)

Transliteration: Law ada ‘ zayy illi bi-rijlak

Example (45):"<Id 10 e dels 12 daiiu " (I work 12 hours for 10 dinars)

Transliteration: Bashtighil ithnéshar sa ‘ah ‘alda ‘ashar lérat

The cases above are a representation of the stereotype of the financial situation that is
applied by Jordanian males on Facebook to express their lived realities. These instances form
part of a discursive field characterized by exaggeration, humor and sarcasm as a way of
coping and normalizing with frequent economic hardships. The phrases such as 12 Jaid"
"l e Je delu [T work 12 hours for 10 dinars] and " Al Jilew aesd) il J i cal i "
[when will the salary be deposited? I've started showering with dishwashing liquid],
demonstrating material hardship through humor as a survival mechanism. In addition to this,
the repetitions of ik [broke] and that prices are high, salaries are late, and loans are taken
show how there is a collective identity which is strong, disappointed and strained in terms of
resources using irony. These are social rather than complaints, commentaries by fellow
workers on the same situation they are facing. Here, humor is viewed as a unifying practice

and disguise, which unites mutual consciousness of structural economic hardships.

These examples perform an enactment of meaning by means of three metafunctions.
To begin with, ideational metafunction i.e. the linguistic selections in "_ik" [broke] and
" obase (8" [no money], is an act of economic hardship as a daily social event which
foreshadows themes of survival and scarcity. Second, interpersonal metafunction, the
sarcastic humor, creates relational solidarity, which allows speakers to minimise
suffering, but indicates frustration. Evaluative stance-taking will help the speakers to be
together with their audience, to find a feeling of commiseration and mutual understanding

of the suffering. Third, textual metafunction, i.e., repetition of ironic exaggerations and
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colloquial markers, helps organize discourse into culturally recognizable patterns, which
make these stereotypes easily identifiable within Jordanian Facebook communication.
Accordingly, the financial situation stereotype shows how Jordanian males construct
ideology and identity digitally by not merely describing poverty but by encoding coping,
critique, and resistance of broader socio-economic structures through language. This
finding agrees with Dobson and Knezevic (2018) and Leppénen et al. (2018) concerning
the use of parody and humor to amplify and mask socio-economic realities, converting

them into recognizable stereotypes.

5.2.1.4 Procrastination

The procrastination stereotype refers to the culturally familiar inclination to postpone
or delay actions despite earlier promptness or assurances (Cambridge Dictionary, 2021).
In this study, it is used humorously such as promising to arrive in a few minutes, while
showing up hours later. It reflects a social norm of flexible time commitment instead of
strict punctuality. By referring to the data in Table (4.2), this stereotype accounts for
(10.41%), as illustrated in the following examples:
Example (46):"s LY & & ja s clagy ¥y 100" (Consider it done, don’t worry —
I’m already at the traffic light)
Transliteration: Abshir w-la yihimmak, hini sirt ‘a il-isharah
Example (47):"4e¢e6ed Jomy Dol o)) 22y dgeeeeed Saic (5585 38 "5 (Five minutes
and I’1l be there hahaha... arrives four hours later hahaha)

Transliteration: 5 Daqayiq w-bakin ‘indak hahaha, ba ‘d arba * sd ‘at bawsal hahaha

In the above examples, the procrastination stereotype is humorously expressed in
Jordanian Facebook interactions using exaggerated delays between action and intention.
The example No. (46) demonstrates that the speaker seems to be reliable and immediate,
but the advantage of such an act is frequently refuted by reality. Similarly, for example,
No. (47) is a projection of the gap between the actual behavior and commitment. All this
shows that there exists a cultural level of collective tolerance towards lenient time
management, where timekeeping is not strictly considered but rather compromised with
exaggeration and humor. The application of laughter signs is viewed as a pragmatic cue
alleviating possible frustration due to delay, which positions the latter as a social

expectation and acceptability.



52

Under the interpersonal metafunction index rapport and solidarity, according to SFL
theory, these instances are the same as punctuality. Humor defuses the commitment and
strengthens social ties as opposed to confrontation. Conversely, the ideational
metafunction depicts the expression of social experience in the form of thematic decisions
in which time is understood as being negotiated and elastic as opposed to being linear.
Concerning textual metafunction, it structures the discourse with the help of cohesive
devices like exaggeration and humor, which contain cues to cultural norms of tolerance
and flexibility. In this regard, procrastination can be understood as a semiotic act of
sociality and not a personal quality that practices the Jordanian rules of situational
flexibility and relationship intimacy. This outcome aligns with Al-Sad and Yunus (2020),
who discovered that the communication patterns of Jordanian Facebook users are adapted
to the social expectations and balance the formality and informality. The procrastination
stereotype in the above illustrations aligns with the culture orientation pattern, whereby

the language used builds relational aspects rather than accuracy.

5.2.1.5 Social and Cultural

Social and cultural stereotype implies everyday interactions, manifestations, and
actions, which underscore communal lifestyle controls, values, and norms common to the
Jordanian society (Alalya et al., 2024). These posts in this work tend to portray typical
circumstances such as the casual borrowing of cigarettes or money, second-hand buying,
local food tastes, or colloquialism, which highlight economic necessity, community
living, and a light-hearted and informal attitude toward everyday living. With reference
to the data in Table (4.2), this stereotype is equal to (8.31%) as shown in the following
statements:

Example (48):" S e el ks L 3" (Come on, red watermelon on a knife)

Transliteration: Yalla ya batikh ahmar ‘ald sikin

Example (49):" sl ©la" (Give me, I do not know what it is)

Transliteration: Hat ish-shasmo

Example (50):"s_laxs ¢l=a" (Do you have a cigarette?)

Transliteration: Ma ‘ak sigarah

Example (51):"L_sl <" (Do you want shawarma?)

Transliteration: Biddak shawirma
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Example (52):"¢s e 2" (Look at me)

Transliteration: Lidd ‘Ali jay

Example (53):"0:2 0 Sl 0" (Five dinars’ worth of gasoline)

Transliteration.: Khams nérat benzin

Example (54):"@ll dlaxive asi Cpe ol S OYle a3 g0ie A" (Anyone who has
used refrigerators, washing machines, chairs, or bedroom sets for sale)

Transliteration: [lli ‘induh thallajat, ghassalat, karasi, ghuraf nim musta ‘malah lil-
bay*

Example (55):" el AY &l i yie ¢ (Do you have ten dinars to last until the end
of the month?)

Transliteration: Ma ‘ak ‘ashar nérat la-akhir ish-shahr

Taken together, the above samples (48-55) are the culture and social stereotypes
depicting the everyday life of Jordanians. These are common and familiar interactions,
such as the proffering of cigarettes as in 3_laws <l=s [do you have a cigarette?], the food
items, such as the proffering of shawarma as in fL_ i dx, [do you want Shawarma?],
used goods sales "l dlastiine a5 B e ol S OVLe @ladl sue A" [anyone who has one
used refrigerator, washing machines, chairs, or bedroom sets]. These expressions are
characterized by unity, levity and a carefree lifestyle. They also bring out the economic
truths in the background such as low-income levels, use of informal transactions and
sharing. These illustrations, as a collective, develop an image of the Jordanian male
discussion of Facebook as based on the culturally constructed sense of humor, common

social activities, and material circumstances.

According to SFL theory, such stereotypes mirror all three metafunctions of language.
First, ideational metafunction, the posts reflect the social situation in Jordan in terms of
economic struggles, daily practices, and communal living using concrete lexical choices

s "0 u" [gasoline], "s_laau" [cigarette], or "w_sWi" [shawarma]. Second, interpersonal
metafunction, where the humorous and informal tone fosters relational dynamics and
solidarity between Facebook users. For example, causal comparatives such as " sessddl Cila"
[give me I don’t know what] place the audience and the speaker in a joking and familiar
relationship. Third, textual metafunction, where the colloquial structure and the brevity
in terms of ellipsis, short phrases, and slang guarantee coherence in the digital and rapid-

flowing environment of Facebook discourse, which aligns with platform-specific
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stylistics and constraints. Accordingly, SFL helps unravel how such daily linguistic
resources index cultural values, communal belonging, and identity in Jordanian digital
interaction. The above examples reflect how Jordanian males opt for assertive and direct
language, which aligns with Moroz (2024), who found that males prefer culturally

situated, assertive, and direct language.

5.2.1.6 Traditional Food

Traditional food signifies cultural identity and national pride through commonly
celebrated brands and dishes such as mansaf, knafeh, qalayeh, and Al Ameed coffee. Such
posts often emphasize nostalgia and collective belonging by demonstrating traditional
meals as critical to everyday life, social gatherings, and Jordanian hospitality. By referring
to the data in Table (4.2), this stereotype comprises (6.25%) as elaborated in the following
examples:

Example (56):"4.28" (Tomato galayet (a Jordanian dish made of sautéed tomatoes,

often with onions and peppers))

Transliteration: Qalayah

Example (57):"—«s" (Mansaf (a traditional Jordanian lamb and rice dish in yoghurt

sauce)) Transliteration: mansaf

Example (58):"x2ll 3 563 " (Al Ameed coffee)

Transliteration: Qahwat il- ‘Amid

Example (59):"4uns 480" (Kunafeh Habibah (a type/brand of Middle Eastern dessert

from Habibah))

Transliteration: Kunafah Habibiyyah

Example (60):"—awie Ulae o 501" (Today our lunch is mansaf)

Transliteration: [/-yom ghadana mansaf

Example (61):"S_S —awia 23" (We had Karaki-style mansaf for lunch)

Transliteration: Taghadhdhayna mansaf karaki

Example (62):"s_)s 4.S" (Spicy kabsa (a rice and meat dish common in the Middle

East)) Transliteration: Kabsah harrah
Example (63):"—wie )3 2 aasll" (The situation calls for a tray of mansaf)

Transliteration: /l-wada ‘ biddu sadr mansaf
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Example (64):"4xea)) cawis" (Friday mansaf)
Transliteration: Mansaf il-jum ‘ah

The above instances (56-64) address traditional Jordanian dishes such as mansaf,

knafeh, galayet bandora, kabsa, and Al Ameed coffee.

Combined, these references can be interpreted as signs of pride and identity in culture.
They are not just a culinary but a discursive stereotype, indexes of Jordanian hospitality,
solidarity and masculinity. To be exact, the term "—wis" was repeated three times in " —auwie
daaal" [Friday mansaf], "—awie jau s aaadl" [the situation calls for a tray of mansaf],
"Cawie Ulae o 5ll" [today our lunch is mansaf]. Mansaf is activated on a linguistic level and
it is used to represent national pride, kinship and social gathering. Nevertheless, Al Ameed
coffee and knafeh belong to the category of authenticity and nostalgia, whereas kabsa
refers to a wider Arab cuisine identity, which is presented in the context of the Jordanian
appropriation. The ubiquitous nature of such objects in Facebook postings demonstrates
how the structure of language is used to normalize cultural stereotypes with food being

used as a shortcut to group membership.

The above examples unfold over metafunctions, according to SLF. To begin with,
ideational metafunction, the posts form a collective experience of cultures using food
allusions, which makes knafeh or Mansaf not only a meal but an expression of the social
norms and Jordanian legacy to be coded. Second, interpersonal metafunction i.e.

\H

expressions such as "auic jls 33 i )l [the situation requires a tray of Mansaf], perform
group identity and group solidarity, which means that certain feelings or situations require
group feasting. This shows that certain feelings or situations require common feasts. This
indicates how men carve their identities in terms of cultural demands of being hospitable
and generous. Third, the repetitive use of such food references as textual metafunction
(e.g. [ Friday Mansaf]) the repetition of such food references as textual metafunction]
demonstrates how the language can organize the discourse to give attention to culturally
charged and ritualistic activities like family meal and Friday luncheons. The examples
with references to the appraisal theory demonstrate stance-taking also through the use of
cultural alignment, nostalgia, and pride that are judged in a positive way with references
to traditional dishes. As a consequence, the traditional food becomes the identity

performance and ideological reproduction (maintaining norms) in Jordanian male

discourse. This observation confirms the evidence of Moroz (2024), who found out that
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males are attracted to such themes as culturally symbolic, business, and politics speech.
The cultural pride of masculine-coded Jordan complies with the traditional food

stereotypes.

5.2.2 The Type of Stereotypes Used by Jordanian Females on Facebook
This section discusses the findings related to the stereotypes used by Jordanian females
on Facebook.

5.2.2.1 Nationalism

Nationalism means the strong emotional pride and attachment to one’s nation, which
is often expressed using reverence for national identity, cultural symbols, and patriotic
phrases (Cambridge Dictionary, 2021). In this study, it is manifested in the form of
expressions, which denote a collective identity inherited in appreciation for the country’s
stability, pride in the nation’s leadership, and loyalty to the state. By reevaluating the data
in Table (4.2), this stereotype constitutes (46.25%), as shown in the following examples:

Example (65):"0lY) s a1 2l dal S g 3all (a5f Yl g, ¥ (Jordan first — the land of

pride and dignity, the country of security and safety)

Transliteration: A/-Urdun awwalan, ard il- ‘izz w-il-karamah, balad il-amn w-il-aman

Example (66):"4<) S5 321l (= ))" (The land of pride and dignity)

Transliteration: Ard il- izz w-il-karamah

Example (67):"<lll (oh sl )" (God, the homeland, the king)

Transliteration: Allah, al-watan, al-malik

Example (68):"4) gl 8 W) dl sesi dlaaal) AIVS o283 4" (A female

Jordanian and proud... this is my proof. Thank God, we praise Allah that we are
in His safety) Transliteration: Urduniyyah wa-aftakhir... hadhihi dalalati, al-
hamdu lillah, nahmad Allah annanad fi aman Allah

The above examples (65-68) posted by Jordanian females fall under a unified
stereotype of nationalism. These examples collectively demonstrate a shared ideological
construction of Jordanian identity inherited in religious-cultural reverence, stability,
pride, and loyalty. They illustrate how the females in Jordan employ symbolic expression
to confirm that they are loyal to the country, they are building a collective identity, and

they are praising its leadership. The frequent recurrence of such patterns implies that
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nationalism is not an isolated theme but a culturally reproduced and dominant discourse

in the digital discourse.

These instances are unpacked through the lens of SFL along the three metafunctions.
First, ideational metafunction, the phrases construct a vision of Jordan as a dignified,
stable, and secure nation, linking cultural pride with the social experience of safety.
Second, interpersonal metafunction, the use of evaluative language such as " a3l 5 4y )i
[a female Jordanian and proud] and collective mottos such as "4" [God], "¢l )"
[country], and "<WdI" [king], provides memorability and cohesion, assisting these
expressions to circulate as nationalistic markers in social media discourse. Accordingly,
SFL shows how these nationalist expressions are not only words but semiotic acts of
ideology reproduction and identity, which aligns with Halliday and Matthiessen’s (2004)

argument that language enacts relationships and social values.

A possible explanation that prompts female Jordanians to post phrases that denote
nationalism could be to convey their sense of resilience, gratitude, and pride. This result
agrees with Ullah et al. (2024), who indicated that Facebook users utilize affective and

emotive language to express gratitude, pride, and resilience.

5.2.2.2 Traditional Food

The traditional food stereotype can be understood as the previously used image of
national dishes to refer to Jordanian pride and identity. It is often expressed through posts,
comments, and images celebrating food, which are depicted as culinary favorites and
cultural heritage markers. By revisiting the data in Table (4.2), this stereotype constitutes
(28.75%) as elaborated in the following examples:

Example (69):"3_sxn 438" (Tomato galayet (a Jordanian dish made of sautéed

tomatoes, often with onions and peppers))

Transliteration: Qalayet bandorah

Example (70):"—" (Mansaf (a traditional Jordanian lamb and rice dish in yoghurt

sauce)) Transliteration: mansaf

Example (71):"o,5S<" (Makmoura (a traditional Jordanian layered chicken and

onion pastry dish)) Transliteration: Makmiirah

The above examples (69-71), which include the terms: 32 458 [tomato galayet],

<" [Mansaf], and 3,8« [Makmirah], represent how Jordanian women on the
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Facebook social media platform use traditional food items to reflect cultural identity and
pride. This food items have more of a semiotic resource as opposed to being merely
culinary references. They form a cultural stereotype whereby Jordanian women are
assumed to preserve the culture. The use of familiar food items in repetitive recurrence
shows a common heritage affiliation. This shows how food can transcend a dietary choice
and take on a celebratory role of social cohesion and unity, coupled with patriotism, when

it has to be recalled and reemphasized on social media as national identity.

According to SFL, this stereotype aligns with three metafunctions, namely,
ideational, interpersonal, and textual. First, ideational metafunction, i.e., traditional dishes
are employed to encode cultural heritage and represent Jordanian social experiences.
Second, interpersonal metafunction, i.e., references to food, express alignment and
solidarity within female discourse on Facebook, building bonds by triggering symbols of
shared pride. Third, textual metafunction, i.e., the recurrent use of food names as themes,
guarantees cultural and coherence resonance in online communication and regenerates
stereotypes, which connect national pride to cultural and domestic roles to femininity.
Further, appraisal theory assists in explaining the evaluative stance, where food references
render appreciation and positive effect, placing traditional dishes like cultural treasures,
which symbolize unity and authenticity. Subsequently, SFL shows how these linguistic
options are encoded with ideology, that connects the Jordanian women to shared pride
and cultural preservation. The results of the study indicate that Jordanian women prefer
relational and personal issues. This observation supports the findings of Moroz (2024) on

the inclinations of women toward personal, cultural, and relational issues.

5.2.2.3 Financial Situation

Financial situation stereotype means the repeated depiction of financial struggle and
hardship as a relatable and common part of daily life (Ashley, 2022). In this study, it is
commonly expressed using resigned, sarcastic, or humorous posts. By reexamining the
data in Table (4.2), this stereotype accounts (25%), as indicated in the following
examples:

Example (72):"zls Ui Lo el (" (We haven’t cooked chicken for a month)

Transliteration: Min shahr ma tabakhna jaj

Example (73):"<uals il 5 )II" (The salaries are finished)

Transliteration: Ir-rawatib khalasat
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Example (74):"uall 4aeal Ullac) las (38" (No one gave us Eid meat)
Transliteration: Fish hada a ‘tana lahmet il- ‘id

Example (75):"<5), J 5 ¢=s" (Do you have 5 until the salary?)
Transliteration: Ma ‘ak khamsa lal-ratib

Example (76):" 8> Jxill 5 o)) 54k" (Broke and work is stagnant)
Transliteration: Tafran w-ish-shughl dagir

Example (77):"Y7+ <,I" (The salary is 260)

Transliteration: Ir-ratib miyten w-sittin

Example (78):"<l 5,1l ¥ &8 5 (o2& JS" (Everything goes up except salaries)

Transliteration: Kull shay’yirtafi ‘ illa ir-rawatib

The above examples are centered around stagnation, scarcity and fiscal struggle. They
can be seen as a common cultural trend of financial hardship in Jordan in the form of
resignation, the sense of sarcasm and humor. The given examples are normalizing the
financial struggle by making it a shared social reality that can be identified with, but also
reveal latent discontent with increasing living costs and stagnant pay. Here, sarcasm and
humor act as coping strategies, which soften the gravity of hardship while emphasizing

solidarity among speakers.

In SFL, the three metafunctions in action are elaborated in the list of examples above.
First, ideational metafunction, to portray the financial struggle, concrete experiences are
used (lack of meat or chicken, increased prices, and low salary), emphasizing the realities
of life in hard times. Interpersonal metafunction, the humorous, sarcastic tone
corresponds to shared solidarity and stance-taking, which perform social belonging
between the female users of Facebook who undergo the same ordeal. This is in line with
the appraisal theory that alignment and appraisal form the group identity (Martin and
Rose, 2008). From textual metafunction, the recurrent phrases, such as "<wals <) s )\"[the
salaries are finished] and "< sl ¥V i » ¢ o3 JS" [everything goes up except salaries],
provide textual coherence by making such hardships recognizable clichés, which allow
them to circulate as stereotypes in Jordanian digital culture. Accordingly, SFL explains
how language reproduces and enacts social relationships rather than describing financial
hardships by turning individual struggles into a shared stereotype. This finding aligns
with Dobson and Knezevic (2018), who decrease complicated socio-economic struggles

into humorous memes, often stripping them of serious context. Similarly, the Jordanian
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examples reduce the economic deprivation to the sarcastic or light-hearted statements, as

much as they may be the underlying truth of poverty and inflation.

5.3 Conclusion

This study concludes the following. The study collected (5138) perpetuating
stereotypes from Facebook on Jordanian comments in 13 posts entitled  o,¥G <l i
YL &l & e (53 o« [Tell me you're in Jordan without telling me you're in Jordan]
(Khabbirni innak bil-Urdun min diin ma tgili innak bil-Urdun), which were analyzed
quantitatively and qualitatively using thematic content analysis by Braun and Clarke
(2006). The adopted theory in this study is the Systemic Functional Linguistics (SFL)
framework by Halliday (1994).

The most prevalent stereotypes about Jordanians perpetuated in Facebook comments
are nationalism in the form of glorifying the military achievements, collective identity,
and security, as well as financial situation in the form of sarcasm, irony, and resignation
regarding stagnant wages and rising costs, and procrastination in the form of culturally
coded delays such as “x=ll 22 [after Eid] or “&8> o [five minutes]. However,
unemployment, traditional food, and social and cultural issues, as well as poor
infrastructure, occurred less frequently in the form of shorthand grievances, culinary
markers, colloquial idioms, and humorous exaggerations about roads. This could be
related to the fact that these stereotypes, while significant, are context-specific and

emerge situationally rather than as dominant cultural narratives.

The least frequently used stereotypical theme is governmental resentment in the form
of accusatory and sarcastic expressions such as “U_ sgxac ddile 4 Sall” [the government
is living off our backs] and “cly suaall s Sl 31” [nepotism and favoritism]. It might be
connected to the political sensitivity in Jordan, where open criticism of the government
is usually not common in the open debate, and therefore will not appear as prominently

as the socio-cultural or economic issues.

The most prevalent stereotypes about Jordanian males perpetuated in Facebook
comments amount to (2935) and revolve around six themes, including unemployment,
nationalism, financial situation, procrastination, social and cultural, and traditional food,
respectively. Jordanian males’ Facebook comments about unemployment addressed

prolonged joblessness, lack of opportunities, and frustration with economic stagnation.
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This may be because unemployment is one of the most acute and gendered social

challenges that overburdens men as the breadwinners of Jordanian society.

With regard to nationalism, their posts were sensitive to praising national pride,
cohesiveness, national symbols like the flag, and the bravery of “ il This is perhaps
because of the cultural norms that require men to be loyal, defensive, and protective of
the state. About financial situation, their posts addressed sarcasm and humor about
poverty, stagnant wages, debt, and rising costs, which could be attributed to the daily lived
economic hardships that men face in sustaining themselves and their families. Posts on
procrastination were humorous exaggerations of time loss and flexibility of punctuality

that is a cultural acceptance of delay.

The posts regarding social and cultural aspects addressed casual exchanges,
communal borrowing, everyday humor, and shared lifestyle practices that emphasize
solidarity and informality. Finally, the posts concerning traditional food addressed iconic
Jordanian dishes such as mansaf, knafeh, and Galayet Bandora in the form of nostalgic,

symbolic, and identity-marking references to hospitality, pride, and cultural belonging.

The most common stereotypes about females in Jordan that persist in Facebook
comments sum up to (2203) and are based on three themes, including nationalism,
traditional food, and financial situation, respectively. The posts of Jordanian females on
Facebook concerning nationalism touched on the concepts of loyalty, gratitude, and
collective belonging through symbolic mottos and patriotic phrases such as “ ¢«csa gl cdll
<l [God, the homeland, the king]. These expressions can be attributed to the cultural
imperative of showing strength, appreciation, and stability by asserting their national

belonging.

In terms of nationalism, their posts also touched on pride in security, honor, and
leadership, which might be explained by the socio-cultural position of women in
delivering stories of stability and moral uprightness in the community. Regarding
traditional food, their posts praised iconic dishes such as mansaf, makmoura, and tomato
galayet as symbols of cultural identity and hospitality. This might be explained by the fact
that women are perceived as custodians of traditions, family, and social integrity. Finally,

the posts on financial situation touched on scarcity, increasing prices, and stagnant wages
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in sarcastic and resigned remarks about low pay, inability to afford food, and having to

borrow money as coping mechanisms and indicators of solidarity among women.

The research concluded that there were differences between Jordanian males and
females in terms of the most common stereotypes reproduced on Facebook. The males
are interested in six issues, namely unemployment, nationalism, financial situation,
procrastination, social and cultural, and traditional food. Such reasons may be connected
with socio-economic stresses and cultural demands on men as main breadwinners,
protectors of nationhood, and participants in social affairs. In contrast, Jordanian females
focus on three issues, namely nationalism, traditional food, and financial situation. These
issues may be related to their social and cultural roles as tradition bearers, their family’s
identity, and their emotional strength, where national pride, cultural heritage, and

financial stress in the household are among the main subjects of their digital discourse.

The research also found a similarity between males and females in Jordan in terms of
the most common stereotypes reproduced in Facebook comments, namely nationalism,
traditional food, and financial situation. Nationalism was the most dominant stereotype

propagated in Facebook posts by both Jordanian males and females.

Nevertheless, traditional food was the least stereotype cemented in Facebook
comments among Jordanian males and the second stereotype cemented among Jordanian
females. The reason behind this finding may be associated with the gendered cultural
roles within Jordanian society, where women are commonly viewed as guardians of
family heritage and home culinary practices. Therefore, food-related identity is given
greater priority compared to men, who are more concerned with other socio-economic

and political issues.

This research has established that financial situation ranked third among Jordanian
men in Facebook comments, whereas it ranked the least among Jordanian women. Such
variations may be explained by the fact that in Jordanian families, men are more likely to
be under greater social-economic pressure as the main providers and breadwinners, which
makes financial hardships a more dominant theme in male discourse. Women, in their
turn, prefer to present financial issues in the context of a more general narrative of
strength, gratefulness, and homemaking, thereby giving it relatively less prioritization in

their internet communication.
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Despite these insights, the results of this research are to be interpreted in the context
of some limitations. The analysis is limited to one Facebook post shared by 13 Jordanian
pages and reduces the analysis to the Facebook platform. Thus, the findings cannot be
extended to other social media and to the culture at large scope but there is similarities
between platforms because stereotyping patterns and genderized discourse can be

different in digital sources and sociocultural backgrounds.

5.4 Recommendations

This study recommends conducting similar research in other neighboring and Arab
countries, including Iraq, Lebanon, Egypt, and Palestine, to draw comparisons in how
digital stereotypes are exhibited across similar cultural and linguistic contexts and to

articulate the similarities and differences that exist in digital discourse across regions.

Future research should also explore the perpetuation of stereotyping across other
social media platforms, including TikTok, Twitter, and Instagram, in order to examine

how stereotyping is strengthened and enhanced across different digital environments.

The researcher urges further studies to examine a greater range of data to determine
how stereotypes and seasonal change evolve over time. The study also recommends the
use of the Systemic Functional Linguistics (SFL) model with other models like the social
identity theory, the framing theory, and the critical discourse analysis to get better analysis

on identity formation, ideology, and power.

The researcher also recommends making parallel comparisons between the
manifestations of stereotypes on social media and those manifested in actual
conversations to determine whether the digital space has a transformative, neutral, or
amplifying effect on the stereotypes. To determine whether stereotypes are context-
specific narratives or stable cultural signals, it is advisable to consider longitudinal studies

in the future to determine how stereotypes about Jordanians have evolved.

Finally, future studies will provide policymakers, educators, and practitioners with
recommendations on how to enhance digital literacy and awareness, in terms of
stereotyping, so that negative generalizations are made less relevant and inclusion is more

prominent in the context of online communication.
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